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Courses Offered in SBMS

School of Business & Management Studies
Name of the Programme of Study: MBA

Courses for Semester 1

Code No. of
S. | Course Pre-
X Course Name Credits | requisitie/ Teacher
No. | Code g
Corequisites
if any
Bhagwan Singh,
1 MSC 401 | Marketing Management | 2 NA Chaman Lal,
Sarvesh Kumar,
Ajay Kumar
Accounting for Ashish Nag,
2 AFA 407 Mana eriagl Decisions 2 NA Manpreet,
9 Mohinder Singh
Sanjeev Gupta
, | EDM401 Etr‘]?r‘;agiztﬁr'zh?f 2 NA AshishNag
' P P ChamanLal
Organizational Ge.e.tanjali
HRM 401 : 2 NA Aditi Sharma
4. Behaviour .
Bhawana Bhardwaj
Mohinder Singh
5 | MsOa402 |Legdl Aspects of 2 NA Manpreet Arora
Business
Geetanjali
Aditi Sharma
6 MSO 401 Managem_ent Principles 5 NA Bhawanthardwaj
and Function Ajay
Sarvesh Kumar
Note:

1. A student has the option of making a basket of courses from any one of the following Departments:

1. Accounting & Finance
2. HumanResource Management & Orgainsational Behaviours
3. Marketing and Supply Chain Management

2. Out of first four courses one course will fall in the category of Department in which
student is going to make the Basket
3. And rest of the courses will b counted in School wide category.
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Courses for Semester 3

Group A (ACCOUNTING & FINANCE) 10 Credits:
Code No. of
Sr. | Course Course Name Credits Pre-reql_Jl_sme/_ Teacher
No. | Code Corequisites if
any
1 | AFA525 | Fundamentals of 2 NA Md. Atif
Investments
2 AFA 507 Working Capital 2 NA Manpreet Arora
Management
Investment Analysis
3 AFA 512 and Portfolio 2 NA Ashish Nag
Management
4 AEA 415 Stock Market 5 NA Sanjeev Gupta
Operations
AFA 502 Project Management 2 NA Manpreet Arora
6 |AFA52e | Bond Markets Analysis |, NA Ashish Nag
and Strategies
Group B (Marketing & Supply Chain Mgt.) Credits: 10
Code No. of
Sr. | Course Course Name Credits Pre-reql_Jl_sme/_ Teacher
No. | Code Corequisites if
any
1 MSG507 | Rural Marketing 2 NA Chaman Lal
> | wmscsiz | ERP (Enterprise 2 NA Sarvesh Kumar
Resource Planning)
3 MSG504 | Internet Marketing 2 NA Bhagwan Singh
4 MSC 402 | Services Marketing 2 NA Ajay Kumar
5 MSC 512 | International Marketing | 2 NA Chaman Lal
6 MSC 405 Integrateq M_arketmg 5 MSC 401,MSC Ajay Kumar
Communication 506
7 MSC 408 | SuPPly Chain 2 NA Sarvesh Kumar
Management
Group C (HRM & OB) s:10 Credit
Code No. of
3. | Course Course Name Credits Pre-rqul_sme{ Teacher
No. | Code Corequisites if
any
1 |HRM 502 | Management of 2 NA Aditi Sharma
Industrial Relations
2 |HRMB03 | Human resource 2 NA Bhawana Bhardwaj
Development
3 HRM 508 Compensation 2 NA Geetanjali Upadhay
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Management
4 HRM 513 Labour Laws 2 NA Aditi Sharma
HRM 504 | Social Securityand 1, NA Aditi Sharma
Labour Welfare
Personality :
6 HRM 410 Development and 2 NA Bhawar_l Bhardwaj
Geetanjali Upadhya
Career Management
School Wide Courses:
Code No. of
3. Course Course Name Credits Pre—reqt_ugﬂe/_ Teacher
No. Code Corequisites if
any
MIB411 International Business Chaman Lal
1 : 2 NA
Environment
OR
International Mohinder Singh
2 MIB 404 Organisations, Regional 2 NA
Blocks
& WTO
OR
3 POM 505 Total Quality 2 NA Sarvesh Kumar
Management
. Sanjeev Gupta
4 MSO 506 | Strategic Management 2 NA Bhagwan Singh
5 Mso 507 | Orrthe-job Training 4 |NA All Faculty Members
and Training Report*

University Wide Courses

The students of other Programmes of Study may choose any courses offered by the school. However, for
the guidance of thetudents of other departments, a tentantive list of courses is given as under:

Code No. of
3. | Course Course Name Credits | Lre-requisitie/ | oo her
No. | Code Corequisites if
any
Bhagwan Singh,
1 MSC 401 Marketing Management| 2 NA Chaman Lal
) Ashish Nag,
2 AFA 407 ll:“/I(;Cnoau neflrri]a?l f[())erzcisions 2 NA Manpreet,
g Mohinder Singh
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Fundamentals of Ashish Nag
3 EDM 401 : 2 NA Mohinder Singh
Entrepreneurship
Manpreet
4 HRM 401 Organl_zatlonal > NA Aditi Sharma
Behaviour
5 MSO 402 Leggl Aspects of 5 NA Mohinder Singh
Business Manpreet Arora
Geetanjali
Management Principles Aditi Sharma
6 MSO 401 and Function 2 NA BhawanaBhardwaj
: Sarvesh Kumar
MSO 506 Strategic Management | 2 NA Bhagwan Singh
AshishNag
8 MIB 411 Internatlonal Business 5 NA Mohinder Singh
Environment ChamanLal
Personality .
9 |HRM410 | Development and 2 NA Bhawan Bhardwaj
Geetanjali Upadhya
Career Management
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Marketing Management

CENTRAL UNIVERSITY OF HIMACHAL PRADESH

[Established under the Central Universities Act 2009]

POBox: 21, Dharamshala, District Kangral76215 (HP)
www.cuhimachal.ac.in

Course Code: MSC 401
Course Name: Marketing Management
Faculty Name: Dr. Bhagwan Singh, Associate Professor, SBMS

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organized
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individualigroup work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed to:

1 Enable the students to applynarketing theory and concepts to what marketers do in "the
real world".
1 Enable the students to design effective marketing programs by selecting appropriate
strategies for product, pricing, place and promotion.
1 Improve familiarity of the students with current issues and emerging trends in marketing.
Attendance Requirement:

Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted appear in the
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%

2. End Semester Examination: 50%

3. Continuous Internal Assessment : 25%
1 Class participation: 5%

Assignments: 4%

Presentations: 8%

Case studies: 4%

Surprise test/Activity: 4%

= =4 =4 =4
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Course Contents:

UNIT z I: Introduction to Marketing (4 Hours)

1 Importance, Scope of Marketing and Core Marketing Concepts
1 Company Orientation towards the market place
1 Marketing Management Tasks
1 Levels of Market Segmentation

UNIT z Il: Developing Marketing Strategies & Plans (4 Hours)

1 New Marketing Realities

1 Creating Customer Value, Satisfaction, and Loyalty
1 Business Unit Strategic Planning

1 Connecting with customers

UNIT z lll: Buying Behavi our, Marketing Mix, Product and Pricing Decisions (6 Hours)

1 Buying Process & Buying Behavior of Consumers and Organizations

T 1 080 d 00i AOAOh OOEAAh ol AAA AT A o001 i1 OEI

1 Product Life Cycle Marketing Strategies

UNIT z IV: Brand, Branding Decisions and Marke ting network (3 Hours)

9 Creating Brand Equity & Crafting the Brand Positioning

1 Role of Distribution and Marketing Network

UNIT z V: Current Issues and Emerging Trends in Marketing (3 Hours)

9 Customer RelationshipManagement
1 E-CRM, EMarketing, Green Marketing and Web Based Advertisements
1 Marketing of Services, Rural Marketing, Social Marketing and Ethical Issues in

Marketing
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Prescribed Text Books:

1.

Kotler Philip; Keller Kevin Lane; Koshy Abraham & JhMithileswar (2009), Marketing
Management: A South Asian Perspective, ®Edition, Pearson Education, New Delhi.

Kumar Arun and Meenakshi N., Marketing ManagementpdEdition, Vikas Publishing House,
New Delhi

Rai Kumar Alok, Customer Relationship Managesnt: Concept & Cases stlEdition, 2008, PHI,
New Delhi.

Suggested Additional Readings:

1.

Ramaswamy V.S. & Namakumari S. (2009), Marketing Management: Global Perspective Indian
Context, 40 Edition, Macmillan Publishers India Ltd., New Delhi.

Kotler Philip; Armstrong Gary; Agnihotri Prafulla Y. & Haque Ehsan Ul (2011), Principles of
Marketing: A South Asian Perspective "2Edition, Pearson Education, New Delhi.

Saxena Rajan (2009), Marketing ManagementthZEdition, Tata McGraw Hill Education Pwt.
Ltd., Nev Delhi.

Bose Biplab S. (2010), Marketing Management/d3Edition, Himalaya Publishing House Pvt.
Ltd., Mumbai.

Sherlekar S.A. (2010), Marketing Management, @4Edition, Himalaya Publishing House Pvt.
Ltd., Mumbai.

Prof. Anand Vijay Prakash (2012)Marketing Management: An Indian Perspective,siEdition,
Biztantra Publications, Delhi.

Govindarajan M. (2009), Marketing Management: Concepts; Cases; Challenges and Trenes, 2
Edition, Prentice Hall of India.

Balakrishna Sidharth (2011), Case Studies iNlarketing, 1st Edition, Pearson Education, New
Delhi.

Karunakaran K. (2010), Marketing Management: Text and Cases in Indian Context,Blition,
Himalaya Publishing House Pvt. Ltd., Mumbai.
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Accounting For Managerial Decisions

CENTRAL UNIVERSITY OF HIMACHAL PRADESH

[Established under the Central Universities Act 2009]

PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: AFA 407
Course Name: Accounting For Managerial Decisions

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutori al /
teacher-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminar s, etc.)

Course Objectives: The course is designed to

1 Define management accounting and understand the techniques used in management
accounting.
Apply the tools of financial analysis to perform horizontal and vertical analysis.
Calculate and interpret various financial ratios.
Demonstrate knowledge of, and ability to prepare, a statement of cash flows.
Define managerial accounting and understand the technigues used in cost accounting.
Compute breakeven and costrevenue analyss and understand how to interpret the results.
Prepare various types of budgets.

=A =4 =4 =4 -8 4

Attendance Requirements:

Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failingvhich a student will not be permitted to appear in
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%
2. End Term Examination: 50%
3. Continuous Internal Assessment: 25%
9 Attendance 5%
T Quiz 5%
1 Case study 5%
9 Presentation and problem solving 10%

Course Cotents
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UNIT -1

Introduction to Accounting and Management A ccounting (4 Hours)

1 Accounting, Bookkeeping and Accounting, Users of Accounting, Basic Concepts and

Conventions, Components of Financial Statements, Format of Balance sheet, Accounting

terminology

UNIT - |
T
1

Liabilities, Equity Shares, Share Capital and its types, Preference Share Capital, Reserves and
Surplus, Secured loans, Equitable Mortgage, unsecured Loans, Current Liabilities and
Provisions, Assets, Fixed Assets, Current Assets, Investments

Management @counting: Meaning, nature, scope and functions of management accounting;
Role of Management accounting in decision making;

Management accounting vs financial accounting;

Tools and techniques of Management accounting;

[ Financial Statements (4 hours)
Financial Statements: Meaning and type of financial statements;
Limitations of financial statement;

1 Objectives and methods of Financial Statement Analysis;

UNIT -1
1

Il Ratio Analysis (4 hours)
Ratio analysis;

9 Classification of Ratios;
1 Advantages and Limitations of Ratio Analysis.

UNIT -1

\% Cash flow and Marginal costing
(6 hours)

M Cash flow statement;

1 Marginal costing and Profit planning- Managerial applications.

UNIT -V Budgeting (2 hours)
9 Budgeting for profit planning and control: Meaning of Budget and Budgetary control;
1 Obijectives; Merits and Limitations of Budgeting;
1 Types of budgets fixed and flexible budgeting;
9 Zero Base Budgeting,

Prescribed Text Books:

1.
2.

18| P

Bhattacharyya Debarshi, (2@1). Management Accounting. Pearson Education.

Khan, Jain, (2010). Management Accounting: Text, Problems and Cases. Tata Mc Graw Hill
Education Pvt. Limited, India.

Mathur Satish B. (2011). Accounting For Management. Tata Mc Graw Hill Education Pwt.
Limited, India.
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Suggested Extra Readings:

1. Maheswari S.N. (2004). Financial & Management Accounting. Sultan Chand & Sons Pvt. Ltd,

New Delhi.

2. Hugh Coombs, Ellis Jenkins and David Hobbs, (2007).Management Accounting: Principles
and Applications. Sage SoutAsia Edition.

3. Horngren, (2009). Introduction to Management Accounting. Pearson India.

4. Singhvi and Bodhanwala, (2007).Management Accountinext and Cases. PHI.

5. Anthony A. Atkinson G. Arunkumar, Robert S. KaplanElla Mae MatsumuraS. Mark Young,
(2009). Management Accounting. Pearson Education.

6. Murthy and Gurusamy, (2009). Management Accounting. Tata Mc Graw Hill Education Pvt.
Limited, India.

7. Arora M.N. (2009). Management Accounting Theory: Problem and Solutions. Himalaya
Publishing House Pvt. Limitedindia.

8. Kuppapally, (2011). Accounting for Managers. Eastern Economy Edition. PHI India.

9. Jiambalvo, (2011). Managerial Accounting. Wiley India.

10. Jawaharlal,(2011). Cost and Financial Analysis. Himalaya Publishing House Pvt. Limited,
India.

11. Proctor Ray, (2010). Managerial Accounting For Business Decisions. Pearson India.

12. Gupta Ambrish, (2012). Financial Accounting for Management: An Analytical Perspective.
Pearson India.

Ghosh T P.(2007). Accounting and Finance for Managers. Taxmann.
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Fundamentals of Entrepreneurship

CENTRAL UNIVERSITY OF HIMACHAL PRADESH

[Established under the Central Universities Act 2009]

PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: EDM 401
Course Name: Fundamentals of Entrepreneurship

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; s eminars, etc.)

Course Objectives: The course is designed to

1 Develop Entrepreneurship Skills in Students by giving an overview of who the entrepreneurs
are and what competencies are needed to become an Entrepreneur.

1 Enable the students to prepare businesslan, successfully launch and subsequently manage
their enterprises.

1 Make students familiar with different financial institutions which support entrepreneurship
development.

Attendance Requirements:

Students are expected to attend all lectures in ordeio be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%

2. End Term Examination: 50%

3. Continuous Internal Assessmen 25%
1 Business Plan(Presentation)10%

Assignments/Presentation: 5%

Case Studies/Activities: 5%

Class Participation: 5%

=a =4 =4
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Course Contents:
UNIT z I Fundamentals of Entrepreneurship (6 Hours)

Concept of Entrepreneur

The Nature and Importance oEntrepreneurship.

Theories of Entrepreneurship

Classification of Entrepreneurs/Entrepreneurship.

Successful Entrepreneurs

UNIT z Il Entrepreneurial Development (5 Hours)

=A =4 =4 =4 4

Factors Influencing Entrepreneurial Development

Entrepreneurial Development Modés.

Entrepreneurship Development Programme.

Entrepreneurship Training.

UNIT z 1l Creating and Starting the Venture (7 Hours)

=A =4 =4 =4

Creativity and Business Idea.

Legal Issues for the Entrepreneur.

Feasibility Analysis

The Business Plan.

UNIT z IV: Entrepreneurship Management (6 Hours)

= =4 =4 =

Entrepreneurial Strategy: Generating and Exploiting New Entries.
Strategies for Growth.

Going Public.

International Entrepreneurship

UNIT z V: Support Institutions (6 Hours)

= =4 =4 =

Central Level Institutions: KVICSIDO, NSIC, NIESBUD, I|IE and EDII.
State Level Institutions: DIs, DICs, SFCs, SIDCs and SSIDCs.
SIDBI, NABARD and Other Agencies.

1 Industry Associations.
Prescribed Text Books:

=A =4 =9

1. Hisrich, R.D., Peters, M.P. & Shepherd, D.A., (2008), Entrepreneurship, Sixiitiodh, Tata
McGrawHill, New Delhi.

2. Charantimath P.M., (2008), Entrepreneurship Development & Small Business Enterprise,
Third Edition, Pearson Education, New Delhi.

3. Desai, Vasant, (2011), Entrepreneurial Development, Sixth Edition, Himalaya Publishing
House, Mumbai.
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Suggested Extra Readings:

1.

Zimmerer, W., Thomas, Scarborough, M., Norman, (2009), Essentials of Entrepreneurship
and Small Business Management, Fifth Edition, PHI Learning Private Ltd, New Delhi.
Barringer, R., Bruce, Ireland, Duane, R2011), Entrepreneurship: Successfully Launching
New Ventures, Third Edition, Pearson Education, New Delhi.

Timmons, A., Jeffry, Spinelli, Stephen, (2009), New Venture Creation: Entrepreneurship for
the 21st Century, Seventh Edition, Tata McGraill, New Delhi.

Morse, A., Eric, Mitchell, K., Ronald, (2009), Cases in Entrepreneurship: The Venture Creation
Process, Fourth Printing, SAGE Publications Inc., New Delhi.

Desai, Vasant, (2012), Entrepreneurial Development and Management of Small and Medium
Enterprises, Second Edition Edition, Himalaya Publishing House, Mumbai.

Sinha, S K (2010), Small Business Management, Centrum Press, New Delhi.
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Organizational Behaviour

CENTRAL UNIVERSITY OF HIMACHAL PRADESH
[Established under the Centralniversities Act 2009]
PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: HRM 401

Course Name: Organizational Behaviour

Credits Equivalent: 2 Credits (One credit is equivalat to 10 hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed to
9 Familiarize students to the field of Organizational Behaviour andprovide a clear
understanding of Concepts, processes and practices of Organizational Behaviour
1 To show how concepts and theories can and have been put into practice in a variety of
organizations
I Train students to apply the Knowledge of Organizational Beh#owur for bringing out
organisational effectiveness.
Attendance Requirements:

Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not bgermitted to appear in
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%
2. End Term Examination: 50%
3. Continuous Internal Assessment; 25%
1 Attendance and Class Participation: 5%
9 Library Assignment:5%
i Presentation: 10%
1 Quiz: 5%
Course Contents

UNIT lIintroduction to Organizational Behaviour 4 Hours
91 Definition and Importance of OB
1 Multidisciplinary Nature of OB
1 Understanding and managing individual behaviour, Decision Making
1 Models of OB
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UNIT Il Perception, Attitude and Job Satisfaction 4 hours

1 Perception, Factors affecting Perception

1 Meaning and Components of Attitude

1 Major Job attitudes

1 Job satisfaction and Factors Affecting Job satisfaction

Unit Il Leadership and Motivation 6 Hours
Definition and Importance of Leadership

Theoriesof leadership-Trait , Contingency and Behavioural Theories

Motivation z Concept and Importance

Content and Process Theories of Motivation

Implication of Motivational Theories in Management

= =4 =8 =8 A

UNIT IVGroup Dynamics and Work Teams 3 Hours
1 Group, Types 6Group
9 Stages of Group Development
1 Group Property, Group Think, Group Shift
 Team and Types of Team
1 Introduction to Conflict, Johary Windows and Transactional Analysis

Unit V Foundation of Organizational Culture and Organizational Structure 3 Hours
9 Organizational culture- Definition and Importance
1 Spirituality and Organizational culture
9 Organizational Structure, Types and Its Importance
1 Change Management

Text Books
1. Robbins, P. Judge, A. and Vohra, N .(2012), Organizational Behaviour, PearsotisEd#ion
2. Nelson, D, Quick, James; Khandelwal(2012). ORGB.Cengage Learning. Second Edition

Suggested Reading
1. Lut'ha‘n, FZOArgfanjzatiQngl Behaviou_r.Mc‘GrayvAHiI’Is.’199§ S o o o
2.1 OExAOEADAh +8 O/ OCAT EUAOQOEIT T AI "AEAOET 006 ( E

3. 0AOAAEh 58038 DICAAGQUBADEAEIAC " AEAOET 00068 / @& OA

Edition
4. 0OAOAARh ,8-8 O/ OCATEUAOEITAI "AEAOET 60 0301 OA
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Fundamentals of Investments

CENTRAL UNIVERSITY OF HIMACHAL PRADESH
[Established under the Centralniversities Act 2009]
PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: AFA 525
Course Name: Fundamentals of Investments

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individualgroup work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed to

9 To provide an insight into the canplex world of investment

1 To equip the students with advanced tools and techniques for making profitable investment
decisions

1 To discuss the implications of modern research in the field of investments

Attendance Requirements:

Students are expected to aénd all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in
examination.

Evaluation Criteria;

1. Mid Term Examination: 25%

2. End Term Examination: 50%

3. Conrtinuous Internal Assessment: 25% i.e. 25 marks out of 100
i Attendance: 5%

Class participation: 5%

Presentation & Library Work Assignment: 5%

Quizzes/Games/Puzzles: 5%

Case study : 5%

=A =4 =4 =9
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Course Contents:

UNIT I Introduction to Investment (3 Hours)
1 Meaning of Investment, Investment versus Speculation
1 The investment process
1 Investment alternatives, Real assets, Financial assets
1 Types of Securities, Securities Markets and Their Functions, Market for Securities in India

UNIT IIRisk and Return (3 Hours)

1 Security Return, Computation of return

Concept of Risk, Types of Risk, Risk in a traditional Sense, Systematic & Unsystematic Risk

1 Measurement of Risk, Standard Deviation, Computation and Interpretation of Beta, Risk in a
Contemporary Mode, Usindeta to Estimate Return

1 Risk-Return Analysis of Bonds, Term Structure of Interest Rates

=

UNIT IIFundamental Analysis (4 hours)

1 Economic Analysis, Major Economic Indicators, Economic Forecasting and Sttrokestment
Decision

1 Industry Analysis, Key Characteristics in an Industry Analysis, Industry Life Cycle, External
Sources of Information

1 Company Analysis, Internal & External Information, Operating Analysis, Management
Analysis, Financial Analysis

1 Applied Stock Valuation, PriceEarnings Ratio

UNIT IVTechnical Analysis & Market Efficiency (4 Hours)

9 Technical analysis concept, Market Indicators, Dow Theory, Price Indicators, Volume
Indicators, Short Selling, Odd Lot Trading, Confidence Indicators

9 Forecasting Individual Stock Performance, Price Analysis Approaches, Point and Figure

Charting,

Moving Averages, Relative Strength, Price Volume Analysis Approaches

Market Efficiency, Random Walk, The Efficient Market Hypothesis, Tests for Market

Efficiency

= =4

UNIT VPortfolio Management & Capital Market Theory (6 Hours)

1 Need for Portfolio, Traditional Portfolio Analysis, Diversification, Risk and Return of a
Portfolio

1 Markowitz Risk-Return Optimization, The Sharpe Index Model, Generating the Efficient
Frontier
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Portfolio Selection, Investment Constraints

Portfolio evaluation measures, Sharpe's Performance Index, Treynor's Performance Index,
Jensen's Performance Index.

Capital Market Theory, The Capital Asset Pricing Model,

CAPM in the Practical World, Th&rbitrage Pricing Model

Prescribed Text Books:

1. Fischer & Jordan (2011) Security Analysis and Portfolio Management, Sixth Edition, Prentice Hall
of India, New Delhi

2. Prasanna Chandra (2012) Investment Analysis and Portfolio Management, Fourth Edition, Tata
McGraw Hill, New Delhi.

Suggested Extra Readings:

1.

P ow

Alexander and Sharpe (2012) Fundamentals of Investment, Third Edition, Prentice Hall of
India, Delhi

Pandian (2012) Security Analysis and Portfolio Management, Second Edition, Vikas
Publishing House PvtLtd.

Pandey, I. M. (2012) Financial Management, Tenth Edition, Vikas Publishing House Pvt. Ltd.
Martin (2012) Technical Analysis for the Trading Professionals, Second Edition McGraw Hill.
Avadhani (2011) Security Analysis and Portfolio Management, ElevenEdition, Himalaya
Publishing House, Mumbai.

Chakrabarti (2010) Capital Markets in India, Second Edition, Response Books (Sage), New
Delhi.

Agarwal (2011), Security Analysis and investment Management, First Edition, Himalaya
Publishing House, New Delhi.
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Working Capital Management

CENTRAL UNIVERSITY OF HIMACHAL PRADESH

[Established under the Central Universities Act 2009]

PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: AFA 507
Course Name: Working Capital Management

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teache-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Caurse Objectives: The course is designed to:

Acquaint the students with the concept of working capital, its overall management, the various
constituents of working capital and their management, determining and financing working capital
requirements.

Atten dance Requirement:

Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%
2. End Term Examination: 50%
3. Continuous Internal Assessment : 25%

i. Library Work Assignment: 10%
i, Case study: 5%
iii . Group Presentation: 10%
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Course Contents:

UNIT | Working Capital Management (4Hours)

= = =4 =8 -8 4

Meaning of Working Capital

Need of Working Capital

Types of Working Capital

Determination of Working Capital

Characteristics of current assetdractors influencing working capital requirements,

Level of Current assets, Current assets financing policy, Operating Cycle and Cash
cycle,

Cash requirement for working capital

UNIT Il Planning and Financing of Working Capital (4Hours)

=

UNIT Il
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Objectives and Elements of Working Capital

Sources of Working Capital

Effects of overtrading and under capitalization, Working capital Management
strategies,

Estimation of working capital Management Strategies, Estimation of Working Capital,

Methods of Working Capital Estimation

Tandon Committee and Chore Committee Recommendations for Working Capital
Management
Measurement of Liquidity and Ratios of Measuring Liquidity

Cash Management (4Hours)

Motives for Holding Cash

Objective of Cash Management

Factors Determining the Cash Needs

Advantages of Maintaining Optimum Cash

Issues in Cash Management

Utilization of Cash Surplus

Cash Models, Types of Float

Methods of Cash Forecast, Cash Budgeting, Factors determining cash Budgets,
Purpose of Cash Budget, Steps in Cash Budget, Items of Receipts and Payments of
Cash

Cash Flow Statement, Sources and application of Cash, calculation of Cash Flow from
operations,

Investing and Financial activities
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UNIT IV Fund Flow Statement and Working Capital Finance (3Hours)

1 Meaning and Concept of Flow of Funds

Procedure for preparing Schedulef Changes in Working Capital

9 Trade credit and bills discounting, Factoring of Book debts, factoring mechanism,
types and benefits of factoring

1 Working Capital Finance From Banks, other sources of working capital finance

=

UNIT V Inventory and Accounts R eceivable (5Hours)

1 Types and Need of holding Inventory, Importance of Inventory Management,
Inventory control Ratios

1 Inventory Control Techniques:EOQ, VED, FNSD, ABC

1 Cost of maintaining accounts receivable , Formulation of credit policies,
Analysis of customer credit worthiness, Factors influencing size of receivables

9 Trade Debt, Credit term and Cash Discount, Monitoring of Accounts receivables,
Ratio analysis, ageig schedule, discriminate analysis, Credit utilization report, Cost
Benefit analysis of collection expenses

1 Management of Trade Debts: Credit Control Department, Credit standards, Credit
risk, Administration of Debtors, Customer Creditworthiness, Establiskolicy on Bad
Debts
Case Study:

1. Cash flow analysis of Reliance Industries
2. Assessment of creditworthiness and grant of credit limits
Prescribed Text Books:

1. Dr. Periasamy .P, (2010).Working Capital Management. Second Edition. Himalaya Publishing
House, New Delhi.
2. Kishore M. RavjFinancial ManagementSeventh Edition4 A@i AT1 80 DOAI1 EOEEI
Delhi.
3. Chandra. Prasanna, (2009Financial ManagementTheory and PracticeTata McGrawHill
Publishing House, New Delhi.
Suggested Additional Readings:

1. Rao P. Mohana, and Alok K. Pramanik. Working Capital Management. Deep and Deep
Publishing
House, New Delhi

2. Khan and Jainkinancial ManagementText and Problens. McGrawHill
Publishing House, New Delhi.
3. James C.Van Horne. Fundamentals of Financial Management. PHI,New Delhi.
4. Pandey. | M, (2009). Essential of Financial Management. Vikas Publishing House, New Delhi.
5. Bhattacharya Hrishikes,(201Q. Working Capital Management. PHI India.
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Investment Analysis and Portfolio Management

CENTRAL UNIVERSITY OF HIMACHAL PRADESH

[Established under the Central Universities Act 2009]

PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: AFA 512

Course Name: Investment Analysis and Portfolio Management

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacherled activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data colle ction/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed to

T

T
1

Help students in understanding Basic concepts of Portfolio Management and also to know
about the various tools of Investment Aalysis.

Understand the various concepts of risk analysis and risk management.

It is also aimed at helping student equip themselves with the various techniques used in
Investment analysis and portfolio management.

Attendance Requirements:

Students areexpected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%
2. End Term Examnation: 50%
3. Continuous Internal Assessment: 25% i.e. 25 marks out of 100

1

=A =4 -4 =9

Library Work Assignment: 5 marks
Subjective Assignment: 5 marks
Quizzes/Games/Puzzles: 5 marks
Case study : 5 marks

Live Projects: 5 marks
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Course Contents:

UNIT - I: Introduction to Portfolio Management (3 Hours)

1 Whatis portfolio Management ,Phases of Portfolio Management

1 Securities Market, Securities Analysis, Portfolio Analysis, Portfolio Selection, Portfolio revision,
Portfolio evaluation

91 Evolution of Portfolio Management Role of Portfolio management, Financial Derivatives

UNIT - II: Investment: Objectives and Risks (5 Hours)

1 Meaning of Investment, Financial and economic meaning of Investment, Characteristics of
investment

1 Objectives of Investment, Investment Vs Speculation, Investment Vs Gambling, Types of
Investors, Investment Avenues

1 Securities Market, Stock Exchanges in India, Stock market Indices, Depository System and
Listing of securities

1 Risks of Investments: Businessand Financial Risk, Elements of Risk, Systematic Risk,
Unsystematic Risk, Security returns, Use of Beta, Picturing Risk and Return

1 Measurement of risk

UNIT - 11l Fundamental, Industry and Company Analysis (3 hours)

1 Fundamental Analysis, EIC Framework, Economy Analysis

1 Economic Forecasting and its technigues, Anticipatory surveys, Barometric or indicator
Approach, Econometric Model Building, Opportunistic Model building

9 Industry Analysis and Company Analysis

UNIT - IV: Technical Analysis and Bond Valuation (5 Hours)

1 Bond returns, Coupon rate, Current yield, Spot interest rate, Yield to maturity, Yield to call

1 Bond prices, Bond pricing Theorems, Bond Risks, Defauisk, Interest rate risk, Bond
duration

9 Technical analysis concept, Basic Principles of technical Analysis, Technical Vs. Fundamental
analysis

1 Dow theory, Price charts, Trend and trend reversals, Chart patterns

1 Elliot Wave Theory, Mathematicalndicators, Market Indicators
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UNIT z V: Efficient Market Theory, Portfolio Analysis, Portfolio Selection, Portfolio Revision and

Prescribed Text Books:

1.
2.

Suggested Extra Readings:

1.
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Portfolio Evaluation (4 Hours)

9 Efficient Market theory Efficient Market Hypothesis Vs Fundamental anflechnical Analyses,
Competitive Market Hypothesis

9 Efficient Market Hypothesis Vs Fundamental and Technical Analyses, Competitive Market
Hypothesis,

1 Portfolio Analysis: Expected return of a Portfolio, Risk of a Portfolio, Reduction of portfolio
risk throu gh Diversification, Portfolio with more than two securities, Riskreturn calculations
of portfolios with more than two securities

1 Markowitz Model, Portfolio Selection, Portfolio Revision, Portfolio Evaluation

S.Kevin (2011). Seclty Analysis and Portfolio Management, First Edition, PHI Learning, New Delhi.
Donald E. Fischer and Ronald J. Jordan (2012). Security Analysis and Portfolio Management, Sixth Ed
Pearson, New Delhi.

K Sasidharan and Alex k Mathews (2012). Securitynélysis and Portfolio Management, First Edition, Tal
McGraw Hill, New Delhi.

M.Ranganatham and R. Madhumati (2012). Security Analysis and Portfolio Management, First Edition
Pearson, New Delhi.

Prasanna Chandra (2012). Investent Analysis and Portfolio Management, Third Edition, Tata McGraw
Hill, New Delhi.

V.K. Bhalla (2011). Investment Management (Security Analysis and Portfolio Management), Seventeel
Edition, S. Chand, New Delhi.
V.A Avadhani (2011). Investment Analysis ahPortfolio Management, First Edition, Himalaya Publishing
House, New Delhi.
Suyash N Bhatt (2011). Security Analysis and Portfolio Management, First Edition, Wiley Publishing, N
Delhi.
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Stock Market Operations

CENTRAL UNIVERSITY OF HIMACHARRADESH
[Established under the Central Universities Act 2009]
PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: AFA 415
Course Name: Stock Market Operations

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independentdividual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;

writing of papers/ projects/dissertation/thesis; seminars, etc.)
Course Objectives: The course is designed to

Help students in undestanding Basic concepts of Stock market.
Understand the working of Indian Stock market.

9 It is also aimed at helping student equip themselves with the various terminology used in
stock markets as well as practical Implication of stock markets.

Attendance Requirements:

Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in

examination.

Evaluation Criteria :
1. Mid Term Examination: 25%
2. End Term Examination: 50%
3. Continuous Internal Assessment: 25%
9 Library Work Assignment: 5%
1 Subjective Assignment: 5%
1 Quizzes/Games/Puzzles: 5%
1 Personality Assessment: 5%

1 Live Projects: 5%
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Course Contents:
UNIT - I: An overview of Financial Markets in India (3 Hours)

T Introduction of Indian Financial System, Functions of Financial System, Financial Assets

1 Money market: Features, Instruments, Composition and Functions

1 New Issue Market: Functions, Methods of Floating New Issue, SEBI Guitkdi for IPO, Recent trer
New Issue Market.

UNIT - II: Equity Market (5 Hours)

1 Players in the equity market: Depository Institutions, Insurance Companies

1 Asset Management Firms, Investment Banking firms.

9 Structure of Secondary market: Functions of secondary market, architectural structure of
secondary market.

1 Secondary Market Trading Mechanics: Types of orders, Short selling

9 Brokers: Kinds of brokers, Role of brokers and Dealers in Real market.

UNIT - 1l1: Trading System in Stock Exchanges (5 hours)

1 Meaning and Functions of Stock exchanges.

1 Organisation of Stock Exchanges in India: Traditional structure, Demutualisation,
Corporatisation of Stock exchanges.

9  Listing of Securities: Advantages of listing, listing Procedure

Clearing and Settlement, Online Trading,-Blat

1  Speculative Transactions, Margin Trading, Stock Market Quotations

=

UNIT - IV: Indian Stock Exchanges (4 Hours)

1 NSE: Features, Corporate Structuref NSE, Stock Indices of NSE

9 Trading at NSE: Wholesale Debt Market (WDM), Public Issue Offerings(PI1O), Time Bound PIO
System, Screen Based Trading System(SBTS)

9 BSE: Introduction, Organistion structure, Segments of BSE.

9 Indices of BSE, Trading an8ettlement System at BSE

UNIT z V: Derivatives Market (3 Hours)

I Introduction to Financial Derivatives, Derivatives market in India

9 Forward Contract, Hedging of Foreign Exchange Risk through Currency Forwards,
Advantages and Disadvantages of Forwards

1 Future Contracts, Options, Swaps
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Prescribed Text Books:

1. Gordan and Natrajan (2011), Financial Market Operation, First Edition, Himalaya Publishing House, New
Delhi.
2. Fabozzi and Modigliani (2010), Capital Markets Institutions and Instruments, Fourth Eiibn,
PHI Learning, New Delhi.
3. Chakrabarti (2010) Capital Markets in India, Second Edition, Response Books (Sage), New Delhi.
4. Alok Goyal, Financial Market Operation, 2012 Edition, VK Publications, New Delhi.

Suggested Extra Readings:

1. Sarma (2011)Banking and Financial System, First Edition, Foundation Books, New Delhi.
2. Bhalla (2011) Investment Management, Seventeenth Edition, S. Chand, New Delhi.
3. Kevin (2011) Security Analysis and Portfolio Management, Tenth Edition, PHI Learning, New
Delhi.
4. Hull (2011) Risk Management and Financial Institutions, Second Edition, Pearson, New Delhi.
5. Fabozzi (2011) Foundations of Financial Markets and Institutions, Third Edition, Pearson, New
Delhi.
6. Sanjeev AgarwalA Guide to Indian Capital MarkeBharat Publishers
7. Ravi Puliani and Mahesh PulianManual of SEBIBharat Publication.
8. Khan and Goel (2011), Capital and Money Market, First Edition, Himalaya Publishing House, New Delhi.
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Project Management

CENTRAL UNIVERSITY OF HIMACHAL PRADESH

[Established under the Central Universities Act 2009]

PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: AFA 502
Course Name: Project Management

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ gup work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed to enable the student to know aboutettsteps of project
initiation, Project planning, organizing, project monitoring and control, various sources of finance for
the projects, project auditing and control.

Attendance Requirements:

Students are expected to attend all lectures in order to bable to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student will not be permitted to appear in
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%
2. End Term Examination: 50%
3. Continuous Internal Assessment: 2%
1 Attendance 5%
Ability to express unusual situations 5%
Case study 5%
Presentation 5%
Quiz 5%

= =4 -4 =4
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Course Contents

UNIT | Project Initiation (5 Hours)

1 Project Management Project in Operations, Project managemenProject hierarchy, Project
Lifecycle, Project and Strategic Management

1 Project Originationz Political, Legal, Economic, Socidemographic, Technological factors,
Other sources for Project ideas, Preliminary screening, Project rating

1 Project Feasibilityz Market Analysis, TechnicaRAnalysis, Financial Analysis, IRR, NPV,
Benefit Cost Ratio, ARR, Payback Period, Environmental Analysis, Social ¢8snefit
Analysis, Project Appraisal and Selection

UNIT Il Project Planning (5 Hours)

1 Project Definition z Project Scope, ProjectlBnning model, Work Breakdown Structure,
Organizational Breakdown Structure

9 Estimating Time and Cosy Factors affecting quality of Estimate, Estimating Guidelines, Cost

estimates

Scheduling, Networking, PERT, CPM

Resource Allocatiory Types of Project Costraints, Time Constrained Projects, Working

Capital Management

1 Risk Management Process, ldentifications, Analysis, Risk Response Planning, Risk
Monitoring and Control, Managing Change

= =4

UNIT 11l Project Execut ion z Monitoring and Control (3 Hours)

1 Project Organization Structure and Culturg Traditional or Functional Organizations, Project
management through dedicated team, Matrix Organizations, Choice of Organizations,
Organizational Culture

9 Project Staffingz HR issues, Leadership and Managemerkilis, Interpersonal Skills,
Organizational Skills, Duties of Project Manager, Traits of Project Manager, The Project Team,
Team Building, Managing Conflict, Other issues

1 Project Monitoring and Controlz Setting a Baseline, Project Management Information
System, Monitoring and Controlling Time Performance, Integrated Monitoring System,

Indices to Monitor Progress, Forecasting Final Project Cost

UNIT IV Project Financing (4 Hours)

1 Financing of the Projec Capital Structure, Menu of Financing, Intera Accruals, Equity
Capital, Preference Capitals, Debentures, Term Loans, Working Capital Advances, Raising
Venture Capital, Raising Capital in International Market, Project Financing Structures,
Financial Closure, Credit Risk Rating

1 Financial Infrastructure Projectsz Project Configuration, Project Parties, Project Contracts,
Financial structure and Corporate Governance

1 Venture Capital and Private Equity Venture Capital Investor, VC & PE comparison, The VC
investment appraisal; Process and Management
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UNIT V Project Audit z Closure and Review (3Hours)

1 Project Auditz When to audit, How to audit, Who should audit, The Audit Report, Project
Closure, Project Closure Process, Performance Evaluation
1 Project Review and Administrative Aspect Control of In-progress Projects, The Post Audit,
Abandonment Analysis, Administrative aspects of Capital Budgeting, Evaluation
Text Books:
1. Khanna R B. (2011). Project Management. PHI Learning Pvt. Ltd. New Delhi.
2. Chandra Prasanna (2011). Project; Planning, Anaig, Selection, Financing, Implementation,

and Review. Tata McGraw Hill Education Pvt. Ltd. New Delhi.

Additional Readings:

1.
2.

Maylor Harvey (2012). Project Management. Pearson Education.

Desai Vasant, (2011). Project Management. Third Edition. Himalaya Pigshing House, New
Delhi.

Goel,B.B,(2009). Project Managemeiftrinciples and Techniques. First Edition. Deep & Deep
Publications Pvt Ltd., New Delhi.

Singh, Narendra, (2009). Project Management and Control. Fifth Revised Edition. Himalaya
Publishing HouseNew Delhi.

Pinto,K.,Jeffrey,(2009). Project Management. Pearson Education.

Richardson Gary L. (2011). Project Management Theory and Practice. CRC. Taylor and
Francis.

Meredith, Mantel (2011). Project Management: A Managerial Approach. Wiley India Edition.
Koster Katherin (2010). International Project Management. Sage South Asia Edition.
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Bond Markets Analysis and Strategies

CENTRAL UNIVERSITY OF HIMACHAL PRADESH

[Established under the Central Universities Act 2009]

PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: AFA 526
Course Name: Bond Markets Analysis and Strategies

Credits Equivalent: 2 Credits (One credit is equivalent to 10hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacherled activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work pla cement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed to

1 Help students in understanding Basic concepts of Bond markets and also tookn how to
assess and invests in bonds.

1 Prepares students to analyse bond market and manage bond portfolios.

9 Itis also aimed at helping student equip themselves with the various latest developments in
structured products related to bond markets.

Attendanc e Requirements:

Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%

2. End Term Examination: 50%

3. Continuous Internal Assessment: 25% i.e. 25 marks out of 100
9 Library Work Assignment: 5 marks

Subjective Assignment: 5 marks

Quizzes/Games/Puzzles: 5 marks

Case study : 5 marks

Live Projects: 5 marks

=A =4 =4 =4

40| Page www.cuhimachal.ac.in



http://www.cuhimachal.ac.in/

Course Contents:
UNIT - I: Introduction to Fixed Income Securities (4 Hours)

1 Overview of the Types and Features of Fixed Income Securities
1 Risks Associated With Investing In Fixed Income Securities

1 The Primary and Secondary Bond Markets

1 Bond Market Indexes

UNIT - II: Bond Pricing, Yield Measures, and Total Return (5 Hours)

1 Pricing of Bonds, Measuring yield, Bond price Volatility

1 Conventional yield measures, Total Return Analysis

9 Factors Affecting BondYields and the Term Structure of Interest Rates
9 Calculating Investment returns

1 Bond performance measurement and evaluation

UNIT - 11l Bond Analysis: Returns (Systematic and Unsystematic Risk) (5 hours)

1 The Stratagic role of bonds, Markets for debt securities, Govt. and corporate bond market

1 International fixed income investing, Specialized bonds

1 Bond returns and prices, Preferred stock Valuation, Systematic Risk in holding fixed
income securities

1 Business andrinancial Risk, Factors in bond rating process, Default risk and market yields,
Non risk factors influencing yields

1 Analysis of bonds with Embedded options, Analysis of Convertible bonds, Analysis of
Mortgage-Backed securities

UNIT - IV: Bond Management Strategies (3 Hours)

9 Passive or buy or hold strategy, Bond Ladder strategy, Semi active Management Strategy
1 Maturity Matching, Active Bond portfolio Management Strategies
1 Corporate bond credit analysis, Credit risk Modeling

UNIT z V: International Bond Market and Bond Portfolio Management (3 Hours)

1 Inflation-Linked Bonds, FloatingRate Securities, International Bond Markets and
Instruments

1 The Eurobond Market, Emerging Markets Debt, Credit Card Asdgacked Securities

1 Introduction to Bond Portfolio Management, Quantitative Management of Benchmarked
Portfolios, Financing Positions in the Bond Market,International Bond Portfolio
Management
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Prescribed Text Books:

Suggested Extra Readings:

1.
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Frank J. Fabozzi (2010). Bond Markets, Analysis aBtrategies, Pearson, New Delhi.

Donald E. Fischer and Ronald J. Jordan (2012). Security Analysis and Portfolio Management, Sixth Ed
Pearson, New Delhi.

Frank J. Fabozzi and Steven V. Mann. The Handbook of fixed income securities, Seventh Editta McG
Hill, New Delhi.

Bruce Tuckman and Angel Serrat(2012) . Fixed income securities (Tools for today market), Third Editi
Wiley, New Delhi.

Prasanna Chandra (2012). Investment Analysis and Portfolio Management, ThEdition, Tata McGraw
Hill, New Delhi.

Moorad Choudhary (2010). Fixed income securities and derivatives, Second Edition, Wiley, New Delhi
Johnson Stafford (2010). Bond Evaluation, Selection, and Management, Second Edition, John Wiley &
Hoboken, NJ
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Rural Marketing

CENTRAL UNIVERSITY OF HIMACHAL PRADESH

[Established under the Central Universities Act 2009]

PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: MSC 507
Course Name: Rural Marketing

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organized
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacherled activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed to:

1 Enable students to apply the concepts and methods of marketing management to rural
markets.
T Understand the characteristics of the evolving rural consumer
T Understand the unique challenges and peculiarities of Indian RurMarkets.
Attendance Requirement:

Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in the
examination.

Evaluatio n Criteria :

1. Mid Term Examination: 25%
2. End Term Examination: 50%
3. Continuous Internal Assessment : 25%

a. Class participation =5%
b. Assignments/Presentations=10%
c. Case studies =5%
d. Surprise test/Activity =5%
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Course Contents:

UNIT - I: Rural Marketing (6 Hours)

1

Meaning, Characteristics of Rural Markets, Rural Marketing, Evolution of Rural
Marketing, and Difference between Rural Marketing and Urbawarketing.

1 Need for Exploring the Rural Markets and Go Rural Decision
1 Rural Marketing Models and Rural Marketing: Challenges & Opportunities
1 The Rural Marketing Mix
UNIT - lI: Rural Market Environment and Segmenting and Targeting Rural Markets
(5 Hours)
1 Understanding Rural Marketing Environment and their influences on marketing
operations
1 Need for Rural Market Segmentation, and Bases for Market Segmentation
1 Market Segmentation, Targeting and Positioning Strategies
1 Rural Marketing Case
UNIT - lll: Rural Consumer Behaviour and Rural Marketing Mix -l (7 Hours)
1 Rural Consumer Behaviour
1 Rural Shopping Habits and Consumer Buying Process
1 4As of Rural Marketing
1 Product Strategies in Rural Marketing
1 Pricing Strategies in Rural Markets
UNIT - IV: Rural Marketing Mix -l (6 Hours)

Distribution Decisions: -

1
)l
)l

Distribution Channels and Logistics in Rural Markets
Rural Retailing
Guidelines forAchieving Efficiency in Retail Operations

Promotion Decisions: -

1 Importance of Promotion Mix

1 Promotion Strategies

1 Rural Specific Promotion Methods and Developing the Sales Force for Rural Markets
UNIT z V: Applications (6 Hours)

1 Marketing of Consumer Goods and Services

1 Agricultural Marketing

1 Marketing of Rural Industrial Products

1 Marketing in Small Towns

1 Future of Rural Marketing in India
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Prescribed Text Books:

1. Krishnamacharyulu C S G and Ramakrishnan Lalitha (2011), Rurslarketing: Text and
Cases, Second Edition, Pearson Education, India.

2. Kashyap Pradeep, Rural Marketing (2012), Second Edition, Pearson Education, India.

3. Balram, Dogra and Ghuman Kharminder (2008), Rural Marketing: Concept and Practices,

Tata McGraw Hill New Delhi.

Suggested Additional Readings:

Gopalaswamy T P, Rural Marketing, Wheeler Publishers, New Delhi.

Kashyap Pradeep, Amp, Raut, Sidhartha (2005), Rural Marketing, Wiley, New Delhi.
Neelmeghan S, Marketing in India: Cases and Readings, Vikas Phlltgs House, New Delhi.
Krishnamoorthy R(2011), Introduction to Rural Marketing, 3¢ Revised Edition, Himalaya
Publishing House Pvt. Ltd., Mumbai.

SN =

45|Page www.cuhimachal.ac.in




Enterprise Resource Planning (ERP)

CENTRAL UNIVERSITY OF HIMACHAL PRADESH

[Established under the Central Universities Act 2009]

PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: MSC 513
Course Name: Enterprise Resource Planning (ERP)
Faculty Name: Dr Sarvesh Kumar, Assistant Professor, Marketing & SCM, SBMS

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organized
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars , etc.).

Course Objectives: Enterprise Resource Planning (ERP) is a type of integrated Information system
(IS) which have come into prominence during recent times and whose purpose is to bring in an
overall improvement in the Business process by integratig the isolated and standalone IS of the
organization corresponding to each of the functional areas. The objective of the present course is to
introduce ERP to the students as an enterprise wide integrated Information system. Issues
connected with the Architecture and design of such an application package is included. To
understand the pre and post implementation issues of introduction of ERP also forms as part of the
objective. The course is designed to:

1 Enable the students to understand basic concepts BRP.
1 Conceptualize ERP aligned with business models for manufacturing and service companies.

1 Help the students to use the understanding of ERP for effective implementation in dynamic
business environment.
Attendance Requirement:

Students are expected tattend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in the
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%

2. End Semester Examinatin: 50%

3. Continuous Internal Assessment : 25%
1 Class participation: 5%
i Presentations: 10%
9 Assignments/Live Projects: 10%
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Course Contents:

UNIT - I: Introduction to ERP (4 Hours)
9 Brief history and overview of ERP,
9 Architecture of Integrated Information System (ARIS),
9 Business processes,
1 Workflows,
UNIT - II: Business Process Management (4 Hours)

1 Process models and modeling languages.
1 BPM through applications of IT; SCM and other

UNIT - Ill: enterprise -wide Systems applications (4 hours)

1 enterprise-wide Systems applications - SRM, CRM, PDM and relation amongst
themlmprovement Tools and techniques

UNIT - IV: Value chain integrationthrough ERP (4 Hours)

1 ERP as a strategic initiative, IS and IT strategy of an organization.
9 E-Business and ERP
UNIT z V: ERP Implementation (4 Hours)

1 Business Process Reengineering (BPR),
1 Understanding ERP functioning through a stashard ERP package
1 Change management in organizationdBusiness examples

Prescribed Text Books:

1. Zaveri, (2012). ERP. HPH, N. Delhi.
2. Alexis Leon, ERP Demystified, 2/E, Tata Mc Graw Hill, (2010)
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Suggested Readings:

1. August-Wilhelm Scheer, Business Process Engineering, Springer Verlag Publication,(1999).

¢8 /6, AAouh %l OAODOEOA 2A01 OOAA o1 ATTET ¢ 3UOOAI
3. Langenwalter, Enterprise Resources planning and Beyond, St Lucie Press, (2009)

4. Carol Ptak & Eli Schragenheim, ERP: Tools, Techniques, and Applications for integrating
the Supply Chain, St Lucie Press, (2000).

5. Summer, Enterprise Resource Planning, Pearson Education.
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Internet Marketing

CENTRAL UNIVERSITY OF HIMACHAL PRADESH
[Establishedunder the Central Universities Act 2009]
PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: MSC 504
Course Name: Internet Marketing

Credits Equivalent: 2 Credits (One crdlit is equivalent to 10 hours of lectures / organized
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Obijectives: The course is designed to:

1 Enable the students to apply marketing theory andancepts to what marketers do in "the
real world".

1 Enable the students to design effective marketing programs by selecting appropriate
strategies for product, pricing, place and promotion.

T Improve familiarity of the students with current issues and emergingrends in marketing.

Attendance Requirement:

Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in the
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%

2. End Semester Examination: 50%

3. Continuous Internal Assessment : 25%
1 Class participation: 5%

Assignments: 8%

Presentations: 4%

Case studies& Survey: 4%

Surprise test/Activity: 4%

= =4 =4 =4
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Course Contents:

UNIT z I: Internet Marketing Fundamentals

1

(3 Hours)

Introducing Internet marketing & the abbreviations used while working/marketing on

internet
The Internet micro-environment

The Internet macro-environment

UNIT II: Internet Strategy Development

T
T
1

Internet marketing strategy
The Internet and the marketing mix

Relationship marketing using the Internet

UNIT z lll: Creativity, Website Planning & Designing

1
1
1

T

Learning creativity

Learning appeal, content writing of/for Websites
Website Planning

Website Designing

UNIT z IV: Web Based Advertising (WBA)

1

1
)l
)l
)l
)l

Defining WBA

Important terms in WBA

Prospects & Problems of WBA

Role of Distribution and Website MarketingNetwork
Ethical Issues in Web Marketing

Delivering the online customer experience

UNIT z V: Emerging Trends in Web Marketing

1

=A =4 =4 =4 4 =

Animations, 3Ds

Campaign planning for digital media

Marketing communications using digital media chnnels
Evaluation and improvement of digital channel performance
Businessto-consumer & Businesgo-business Internet marketing
Mobile marketing & Advertising

E-CRM, EBanking, EGreen Marketing etc.
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(6 Hours)

(4 Hours)




Prescribed Text Books:

1 Dave Chaffey FionaEllis-Chadwick/ Kevin Johnstort Richard Mayer (2009),
Internet Marketing: Strategy, Implementation and Practié&dtion, Pearson
Education

1 Books on Website Designing

1 Handouts for WBA

Suggested Additional Readings:

1. Ramaswamy V.S. & Namakumari $2009), Marketing Management: Global Perspective
Indian Context, 4" Edition, Macmillan Publishers India Ltd., New Delhi.

2. Kotler Philip; Armstrong Gary; Agnihotri Prafulla Y. & Haque Ehsan Ul (2011), Principles of
Marketing: A South Asian Perspective "2Edition, Pearson Education, New Delhi.

3. Saxena Rajan (2009), Marketing ManagementthZdition, Tata McGraw Hill Education Pwt.
Ltd., New Delhi.

4. Bose Biplab S. (2010), Marketing Management/d3Edition, Himalaya Publishing House Pwvt.
Ltd., Mumbai.

5. Kotler Philip; Keller Kevin Lane; Koshy Abraham & Jha Mithileswar (2009), Marketing
Management: A South Asian Perspective, ®Edition, Pearson Education, New Delhi.

6. Kumar Arun and Meenakshi N., Marketing Managementpd2Edition, Vikas Publishing House,
New Delhi

7. Rai Kumar Alok, Customer Relationship Management: Concept & Caseskdition, 2008, PHI,
New Delhi.
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Service Marketing

CENTRAL UNIVERSITY OF HIMACHAL PRADESH

[Established under the Central Universities Act 2009]

PO Box: 21, Dharamshal®istrict Kangra- 176215 (HP)
www.cuhimachal.ac.in

Course Code: MSC 402
Course Name: Service Marketing

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organized
classroom actiity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacherled activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; dat a collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed to:

Understand the importance of Services.

Understand the challenges towards Managing Services.

Review and understand the pst and ongoing trends in service industry.
Understand the overall dynamics of services

= =4 4 =4

Attendance Requirement:

Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a mustailing which a student may not be permitted to appear in the
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%
2. End Semester Examination: 50%
3. Continuous Internal Assessment : 25%
91 Class participation: 5%
i Presentations: 10%
1 Assignment (Pole Play, Cases, Panel Discussion, Project, Surprise Quiz etc): 10%
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Course Contents:

UNIT z I: Introduction to Services (4 Hours)

1 Emergence of Service Economy
9 Introduction to Services: Definition, Concepts & Nature of Services
1 ServiceEnvironment

UNIT z Il: Designing Services (7 Hours)

1 Service Marketing Mix
91 Physical Evidence and Servicescape
1 Designing and Managing Services Processes
1 Service Standards
UNIT z lll: Pricing & Distribution of Services (6 Hours)

1 Demand Capacity Management
9 Pricing the Services
9 Distribution of Services

UNIT z IV: Service Promotion (6 Hours)

9 Positioning of Services
1 Customer Expectation of Serdies
9 Customer Perception of Services

UNIT z V: Managing Service Failure (7 Hours)

1 Service Quality Model
1 Employees and Service Delivery
9 Customers and Service Delivery
1 Service Failure and Recovery
Prescribed Text Books:
1 Zeithaml, VA., Gremler, DD., Bitner, MJ. & Pandit, A (2011 ). Service Marketilmgegrating
Customer Focus across firm."5Ed. McGraw Hill.

1 Lovelock, C., Wirtz, J,. & Chatterjee, J.(2011). Service MarketiRgople, Technology,
Strategy. 7 Ed. Pearsa.
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International Marketing

CENTRAL UNIVERSITY OF HIMACHAL PRADESH

[Established under the Central Universities Act 2009]

PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: MSC 512
Course Name: International Marketing

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organized
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Obijectives: The course is designed to:

T Acquainting students with the concepts and operations of marketing in international
environment.

1 Enable the students to develop and implement plans and strategies for entering
international markets and manajing overseas operations.

Attendance Requirement:

Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in the
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%
2. End Term Examination: 50%
3. Continuous Internal Assessment : 25%

a. Class participation =5%
b. Assignments/Presentations=10%
c. Case studies =5%
d. Surprise test/Activity =5%
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Course Contents:

UNIT - I: International Marketing (7 Hours)
1 Meaning, Nature and Importance of International Marketing
1 Concepts and International Marketing Orientations
9 Factors Affect International Marketing
1 Reasons for International Marketing and International Marketing Decisions
1 Driving and Restraining Forces
UNIT - 1I: International Marketing Environment (5 Hours)
1 Internal and External Environment
9 Barriers in International Marketing
1 Growing Intra-regional Trade
1 MNCs and International Business

UNIT - lll: Foreign Mar ket Selection (6 Hours)

1 Market Selection Process
1 Determinants of Market Selection
1 International Market Segmentation, Targeting, and Positioning
1 Foreign Market Entry Strategies
UNIT - IV: International Marketing Mix (7 Hours)

Product Decisions: -

9 Product mix and International PLC

1 Branding, Packaging, and Labeling

1 Product Communication Strategies
Pricing Decisions: -

9 Environmental Influences on Pricing Decisions
9 Global Pricing objectives and Strategies
Distr ibution Decisions: -

1 International Channel System and Types of Intermediaries
1 Channel Strategy for New market Entry

9 International Logistics

Promotion Decisions: -

1 Promotion Strategies and Communication Mix
1 Role of Export Promotion Organisation and Problemis International Marketing
Communication
UNIT z V: Issues in Global Marketing and Future of Global Marketing (5 Hours)

1 Export Promotion, Export Procedures and Documents

1 Global emarketing, and International Marketing of Services
1 Future of GlobalMarketing
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Prescribed Text Books:

1.

2.
3.

Keegan Warren J. & Bhargava Naval K. (2011), Global Marketing ManagemehtEdition,
Pearson Education, India.

Joshi R M (2005), International Marketing, Oxford University Press.

Rajagopal, International Marketing:Global Environment, Corporate Strategy, Case Studies,
Vikas Publishing House Pvt. Ltd., Delhi.

Suggested Additional Readings:

abrowbdhe

Srinivasan R, International Marketing (2011), 8 edition, PHI Learning Pvt. Ltd., New Delhi.
Joshi R M (2005), International Meketing, Oxford University Press.

Kotler Philip, Principles of Marketing, Prentice Hall New Delhi.

Fayerweather John, International Marketing, Prentice Hall, New Delhi.

Bhattacharya R L & Varshney B, International Marketing Management, Sultan Chan, New
Delhi.

Onkvisit Sak and John J Shaw, International Marketing: Analysis and Strategy, Prentice Hall,
New Delhi.

Cherunilam Francis (2012) International Marketing (Text and Cases), ¥2Revised Edition,
Himalaya Publishing House Pvt. Ltd., Mumbai.
Siddiqui S A(2011), International Marketing, Dreamtech Press.
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Integrated Marketing Communication

CENTRAL UNIVERSITY OF HIMACHAL PRADESH

[Established under the Central Universities Act 2009]

PO Box: 21Pharamshala, District Kangra 176215 (HP)
www.cuhimachal.ac.in

Course Code: MSC 405

Course Name: Integrated Marketing Communication

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours oflectures / organized
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacherled activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed to:

Understand the fundamentals of communication.

Understand the challenges toward€ommunicating to consumer and there solutions.
Review and understand various media available.

Understand the overall dynamics of IMC.

= =4 =4 =4

Attendance Requirement:

Students are expected to attend all lectures in order to be able to fully benefit from the cwa: A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in the
examination.

Evaluation Criteria :

1.
2.
3.

Mid Term Examination: 25%

End Semester Examination: 50%

Continuous Internal Assessment : 25%

1 Class participation: 5%

i Presentations: 10%

1 Assignment (Role Play, Cases, Panel Discussion, Project, Surprise Quiz etc): 10%
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Course Contents:

UNIT z I: Introduction to IMC & its role in Marketing

Introduction to IMC
Role of IMC in Marketing Process

1
1
1 Role of Advertising Agencies
1

Perspectives of Consumer Behavior

UNIT z Il: Communication Process and Budgeting

 The Communication Process

1 Source, Message and Channel Factors

i Establishing objective and Budgeting for promotioal program

UNIT z lll: Developing IMC Program

Planning and Development
Implementation and Evaluation
Media Planning and Strategy
Various Medias Available

UNIT z IV: Components of IMC -1

9 Advertising
9 Direct Marketing

i Sales Promotion

UNIT z V: Components of IMC - 2

1 Public Relations, Publicity

1 Personal Selling

1 Social, Ethical ad Economic aspects of Promotion
i Case Study on IMC
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(7 Hours)

(6 Hours)

(6 Hours)

(7 Hours)




Prescribed Text Books:

I George E Belch, George E. & Belch, Micheal E (2003 ). Advertising and Promotion: An
Integrated Marketing Communications Perspective. McGraw Hill.

1 3EAEh + OOOE 8 (2009)% AulBeitisihg & Bromotiodst /A IMC Perspective.

McGraw Hill.
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Supply Chain Management

CENTRAL UNIVERSITY OF HIMACHAL PRADESH

[Established under the Central Universities Act 2009]

PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: MSC 408
Course Name: Supply Chain Management
Faculty Name: Dr Sarvesh Kumar, Assistant Professor, Marketing & SCM, SBMS

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organized
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as idependent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.).

Course Objectives: The course is designed to:

Enable thestudents to understand basic concepts of Supply Chain Management.
Conceptualize supply chain designs, which are aligned with business models for
manufacturing and service companies.

T Help the students to use the understanding of supply chain for effectiiemplementation of
supply chain relationships in dynamic business environment.

1
1

Attendance Requirement:

Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing whicta student may not be permitted to appear in the
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%

2. End Semester Examination: 50%

3. Continuous Internal Assessment : 25%
1 Class participation: 5%
i Presentations: 10%
1 Assignments/Live Projects: 10%
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Course Contents:

UNIT -

T
T
T
T

UNIT -

T
1
T
T

UNIT -

T
T
T

UNIT -

1
)l
)l
1
)l

I: SUPPLY CHAIN BASICS

Understanding Supply Chain

Role of Logistics in Supply Chain
Supply Chain vs. Demand Chain
Value Creation Through Supply Chain

Il SUPPLY CHAIN SUBYSTEMS

Supply Chain Planning and Procurement Methods
E-Procurement and Strategic Sourcing

Lean Manufacturing

Distribution Decisions

II: TACTICAL AND OPERATIONAL DECISIONS

Transportation and Freight Management
Inventory Management and Network Designing
Information System and IT Enablement

v: STRATEGIC APPROACH

Alliances and Outsourcing

Agile, Global and Revee Supply Chain
Re-engineering SC to Differential Strategies
Supply Chain Integration Strategies

Cold Chain Networking

UNIT zZ V: MEASUREMENTS AND CONTROLS

=A =4 =4 -8 =4
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Quantitative Techniques in Supply Chain
Supply Chain Risk Management

Pricing, Costing and Financial Decisions
Performance Measurement and Controls
Supply Chain Challenges for the Future

www.cuhimachal.ac.in

(4 Hours)

(4 Hours)

(3 hours)

(4 Hours)

(5 Hours)




Prescribed Text Books:

3. Sople, 2012). Supply Chain Management: Text and Cases PearsonEducation,New Delhi.
4. Bhat, Shridhara K. (2011)Logistics and Supply Chain Management, Himalaya Publishing
House: New Delhi.

Suggested Readings:

1. Altekar, V.Rahul 2010). Supply ChainManagement: Concepts and CasesPHI Learning Pvt.
Ltd. New Delhi.

2. Bhat, Shridhara K. (2019. Supply Chain Management, Himalaya Publishing House: New Delhi.

3. Chopra, Sunil, Meindl, Peter and Kalra, D. V. (2018upply Chain Management: Strategy,
Planning and Operation, Pearson: New Delhi.

4. Christopher, Martin (2011). Logistics and Supply Chain Management: Strategies for
Reducing Cost and Improving Service (2nd ed.), Pearson: New Delhi.

5. Stadtler, Hartmut and Kilger, Christoph, (ed.) (2008).Supply Chain Management and
Advanced Planning: Concepts, Models, Software, and Case Studies(4t ed), Springer: Berlin.
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Management of Industrial Relations

CENTRAL UNIVERSITY OF HIMACHAL PRADESH
[Establishedunder the Central Universities Act 2009]
PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: HRM 502
Course Name: Management of Industrial Relations

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individualgroup work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed to

1. To make students of HR understand the significance of industrial relations in an organization
2. To give an insight into théndustrial relations scene in India

Attendance Requirement:

Students are expected to attend all lectures in order to be abte fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%

2. End Term Examination: 50%

3. Continuous Internal Assessment : 25%
1 Class Patrticipatiort 10%
i Presentations-10%
1 Assignment- 05%

Course Contents:

UNIT I Industrial Relations: Concept and Evolution 6 Hours
91 Evolution of Industrial Relations, Scope and Aspects of Industrial Relations,
9 Factors Affecting IndustrialRelations, Approaches to Industrial Relations
1 Models of Industrial Relations
1 Development of Industrial Relations in India, Salient Features of Industrial Relations in India

UNIT II: Trade Unionism 5 Hours
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9 Origin of Trade Union Movement inndia
9 Obijectives of unions Theories of trade unionism
9 Structure and Government of Trade Unions, Size and Finance of Indian Trade Unions
1 Problems of Trade Unions, Trade Union Rivalry and Recognition
UNIT Il Labour Management Cooperation 5 Hours
T $AOAOI ETAT OO0 T &£ 71 OEAOOSE O0OAOOEAEPAOEIT EI
Management of Enterprise under Capitalism
T 3AEATAO T &£ 71 OEAOOS8 OAOOEAEDPAOEIT
1 Workers Participation in the Private Sector, Hurdles to Worker Participation in Manageemt

in India
9 Participation of Workers in Management Bill, 1990; Recommendation of the Second NCL

UNIT IV Industrial Dispute 7 Hours

Concept of Industrial Dispute, Strikes

Statutory and nongzstatutory methods of industrial dispute resolution
Nature of Conflict and its manifestations, Causes Of Industrial Conflicts
Collective bargaining and Grievance Procedure

= =4 =8 =9

UNIT VIndustrial Relations Modern and International Scenario 7 Hours

Industrial Relations in U.K, U.S.A

India and International Labour Organization

Industrial Relations and Technological Change, Labour Policy in Five Year Plans
Industrial Relations and HRD

= =4 =8 =9

Text Books:
1. Sinha, P.R.N, Sinha, Indu Bala and Shekhar, S.P (2013). Industrial Relations, Tradentrand

Labour Legislation. Dorling Kindersley (India) Pvt. Ltd., New Delhi.
2. Mamoria, C.B., Mamoria, Satish and Gankar, S, V. (2010). Dynamics of Industrial Relations.

Himalaya Publishing House Pvt. Ltd., Mumbai.

Additional Readings:

1. MonappaArun (2010). Industrial Relations.Tata McGraw Hill Education Pvt. Ltd., New Delhi.
2. Chamberlain, N.W. (1965).Collective Bargaining. McGraw Hill, New York.

3. Dunlop,J.T. (1958). Industrial Relations Systems. Henry Hold and Company, New York.

4. Governmer of India, Planning Commission, Tenth Five Year Plan, Vol.3, p.392.

5. Government of India, Planning Commission, Eleventh Five Year Plan, Vol.2, p.145.
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Human Resource Development

CENTRAL UNIVERSITY OF HIMACHAL PRADESH
[Established under the Centralniversities Act 2009]
PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: HRM 503
Course Name: Human Resource Development

Credits Equivalent: 2 Credits (One credit is equivient to 10 hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ option al work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed to
9 Familiarize students to the field of HRD and provide a clear uedstanding of Concepts,
processes and practices of HRD
1 To show how concepts and theories can and have been put into practice in a variety of
organizations
9 Train students to apply HRD for bringing out organisational effectiveness.

Attendance Requirements:

Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%
2. End Term Examination: 50%
3. Continuous Internal Assessment: 25%
i Attendance and Class Participation: 5%
1 Library Assignment:5%
i Presentation: 10%
1 Quiz: 5%
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Course Contents

UNIT IFoundations of Human Resource Development 3 Hours
9 Introduction to Human Resour@ Development
1 Functions of HRD
1 HRD Matrix and Role of HRD managers as Change Agent

UNIT Il Framework of Human Resource Development 4 hours

1 HRD Need AssessmentStrategic, Task and Personal Analysis
91 Designing Effective HRD program

1 Implementing HRDProgram

1 Evaluating HRD Program

UNIT Ill Learning and Training 4 hours

1 Basic Learning Principles

1 Learning Styles

9 Individual Differences in Learning

1 Training and Development Methods
9 Ealuation of Training Programs

UNIT IV Career and Performance Management 6 hours

9 Careerz Concept and stages

1 Models of Career development

9 Process of Career management

1 Performance managementProcess

1 Coaching, Counselling, Mentoring

1 Competency Mapping and HR Scorecard

UNIT V Strategic HRDand Current Issues of HRD 3Hours

i Strategic HRD
1 HRD Audit
9 Globalization, Technology and HRD Issues

Case Study:

1. Aligning Strategy wirh the Performance Management Systddases and Examples from
World Class Organizations
2. HR Scorecard at Tata Engineering
Text Books:

1. Werner,J.M; Desimone, R.L.(2012). Human Resource Development. Cengage Learning
Private Limited, New Delhi, Fifth Edition

N s oA A £~ Nz x SN N s~
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Additional Readings:

1. Re,idA, Bar[irlgtgn and Br_ownL Iﬂumgn Resafug Deye]opment, ™ editior], Pinnqcle,}Op? .
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Compensation Management

CENTRAL UNIVERSITY ORIMACHAL PRADESH
[Established under the Central Universities Act 2009]
PO Box: 21Pharamshala, District Kangra 176215 (HP)
www.cuhimachal.ac.in

Course Code: HRM 508
Course Name: Compensation Management

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / orgased
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacherled activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed to;

1. Discuss the strategic importance of compensation to the achievement of organizational Objectives
2. ldentify links between compensation objectives and business policy.

3. Discuss the role of compensation in attracting and retaining a highly competent workforce.

4. Discuss how compensation management can lead to competitive advantage.

5. Discuss theole of compensation management for HR executives.

Attendance Requirement:

Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%

2. End Term Examination: 50%

3. Continuous Internal Assessment : 25%
1 Class Participation  10%
i Presentation 10%
1 Assignment5%

Course Contents:

UNIT | Wages and Salary Administration 5 Hours

The concept of wages
Theories of Wages

Wage Policy and itdmportance
Pay and Social Class

= =4 -8 =9

UNIT Il Compensation Management 6 Hours
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1 Concept of compensation, its objective and importance
1 Internal and external equity
9 Job Evaluation
1 Incentive Plans and Fringe benefits
Unit lll Strategic Perspectives in Compensation 5 Hours

9 Strategic and Tactical Compensation Issues
9 Strategic Pay
1 Competency Based Compensation Program
1 Performance Based Compensation
UNIT IV Legal Aspects of Compensation 9 Hours

Workmen Compensation Act, 1923

The Minimum Wages Act]1948

The Payment of Wages Act, 1936

The Payment of Bonus Act, 1976

UNIT V Executive Compensation and International Compensation 5 Hours

=A =4 =8 =9

1 Compensation of CEO

1 Compensation of Top Executives

1 Compensation Plan for an expatriate
1 Managing Global Compensation

Text Books:

1. Bhatia, Kanchan (2009).Compensation Management. Himalaya Publishing House Pvt. Ltd., Mumbai

Additional Readings:

1. Henderson, Richard |. (2006) Compensation Management in a Knowledgased World. Dorling
Kindersley (India) Pvt. Ltd., NewDelhi.

2. Milkovich, George T, and Jerry M. Newman (2005).Compensation. McGraw Hill/lrwin, New York.

3. Goel, Dewakar (2008). Performance Appraisal and Compensation Management: A Modern
Approach, PHI Learning Private Limited, New Delhi.

4. Armstrong, Mickh AT AT A - OOE8Oh (AT AT jpwwpgs8 2AxA0A
Administration. Kagan Paul, London.

5. Belchor, David W. (1973).Compensation Administration. Prentice Hall, Englewood Cliffs NT.

Labour Laws
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CENTRAL UNIVERSITY OF HIMACHAL PRADESH

[Established under the Central Universities Act 2009]

PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: HRM 513
Course Name: Labour Laws

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individualgroup work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed to

1. To make students of HR undetand the significance of labor laws hold in an organization
2. To provide an insight into the various laws that govern workers and employees employment in an
organization

Attendance Requirement:

Students are expected to attend all lectures in ordeto be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%

2. End Term Examination: 50%

3. Continuous Internal Assessment : 25%
9 Class Participation  10%
9 Presentations-10 %
1 Assignment 05%

Course Contents:
UNIT | 6 Hours

i The Trade Unions Act, 1926
1 The Industrial Disputes Act, 1947
UNIT 1I; 7 Hours

1 The Industrial Employment(Standing Orders) Act, 1946
9 Contract Labour (Regulation and Abolition) Act,1970
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9 Apprentices Act, 1961

UNIT Il 5 Hours
1 Maternity Benefit Act, 1961
1 Equal Remuneration Act, 1976

UNIT IV: 6 Hours
i Factories Act, 1948

1 Mines Act, 1952
i Plantation Labour Act, 1951

UNIT V: 7 Hours

9 Child Labour (Prohibition and Regulation) Act, 1986

1 The Employees State Insurance Act, 1948

1 The Payment of Gratuity Act, 1972

T 4EA % D1 T UAAOGS 001 OEAAT Osio’Art, 982 O - EOAAT 1 AT Al
Text Books:

1. Sinha, P.R.N, Sinha, Indu Bala and Shekhar, S.P (2013). Industrial Relations, Trade Unions and
Labour Legislation. Dorling Kindersley (India) Pvt. Ltd., New Delhi.

Additional Readings:

1. Mamoria, C.B., Mamoria, Satish and Gankar, S, V. (2010). Dynamics of Industrial Relations.

2. Kubendran, V. and Kodeeswari, K. (2011). Industrial Relations and Labour Law.Himalays
Publishing House Pvt. Ltd., Mumbai.

3. Srivastava, S C (2012). Indusal Relations And Labour LawsVikas Publishing HouseDelhi.

4. Sarma, A.M (2013). Industrial Relations and Labour LawsHimalaya Publishing House Pvt. Ltd
Mumbai.

5. H.L. Kumar(2013). Labour Laws- Everybody Should KnowUniversal Law Publishng Co Pvt Ltd
Delhi.

Social Security and Labour Welfare
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CENTRAL UNIVERSITY OF HIMACHAL PRADESH

[Established under the Central Universities Act 2009]

PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: HRM 504
Course Name: Social Security and Labour Welfare

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individualgroup work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed to

1. To make students of HR undetand the growth of labour welfare movement.
2. To give an insight into thevarious labour welfare and social security measures being provided to
workers by the government.

Attendance Requirement:

Students are expected to attend all lectures in order tbe able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%

2. End Term Examination: 50%

3. Continuous Internal Assessment25%
9 Class Participation  10%
i Presentations-10%
1 Assignment 5%

Course Contents:
UNIT | Social Security 6 Hours

1 Evolution and Growth of Social Security in Selected Countries
1 Social Assistance, Social Insurance, Financing of Soceduity Schemes
1 Social Security Schemes in Industrial Countries, Social Security and the National Economy
1 Social Security Measures, ILO on Social Security
UNIT II Labour Welfare 6 Hours
1 Growth of Industrial Labour Force
9 Characteristics oflndian Labour
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1 Impact of Industrialization on Labour
9 Theories of Labour Welfare

UNIT Il Development of Labour Welfare 5 Hours
9 Historical Development of Labour Welfare
1 Labour Welfare Practices in Europe
9 Labour Welfare Practices in India
91 Philosophy of Labour Welfare

UNIT IV Welfare Provisions 5 Hours

Statutory Welfare Provisions
Voluntary Welfare Provisions
Agencies for Labour Welfare
Welfare of Special Categories of Labour

1
1
1
1
UNIT V Welfare Measures 7 Hours

9 Industrial Safety,Industrial Health

9 Industrial Housing

9 Industrial Hygiene

9 Social Responsibilities of Industries and Trade Unions

Text Books:

1. Sarma, A.M.(1981). Aspects of Labour Welfare and Social Security. Himalaya Publishing House,
Mumbai.

Additional Readings:

1. Punekar, S.D., Deodhar, S.B. and Sankaran, S. (2011). Labour Welfare, Trade Unionism and
Industrial Relations. Himalaya Publishing House, Mumbai.

2. Mamoria, C.B., Mamoria, Satish and Gankar, S, V. (2010). Dynamics of IndustriadtiBes.
Himalaya Publishing House Pvt. Ltd., Mumbai.

3. Sinha, P.R.N, Sinha, Indu Bala and Shekhar, S.P (2013). Industrial Relations, Trade Unions and
Labour Legislation. Dorling Kindersley (India) Pvt. Ltd., New Delhi.

4. Mishra, B.N. (1993). Internatioal Social Security Systems. Anmol Publications, New Delhi.

5. Friedlander, W.A. (1967). An Introduction to Social Welfare. Prentice Hall of India Pvt. Ltd., New
Delhi.
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PersonalityDevelopment and Career Management

CENTRAL UNIVERSITY OF HIMACHAL PRADESH

[Established under the Central Universities Act 2009]

PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: HRM 410
Course Name: PersonalityDevelopment and Career Management

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as indegendent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed to
1 Familiarize students to the importance of Personality Development
1 To understand various approaches of personality development
1 To understand the importance of Career Planning and Management
9 Train students to use various approached of Career Managemeht.
Attendance Requi rements:

Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%
2. End Term Examination: 50%
3. Continuous Internal Assessment: 25%
1 Attendance and Class Participation: 5%
1 Library Assignment:5%
1 Presentation: 10%
1 Quiz: 5%
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Course Contents
UNIT lintroduction to Personality Development (4 Hours)

Introspection: the First Pillar
Selfassessment: the Second Pillar
Selfappraisal: the Third Pillar
Seltdevelopment: the Fourth Pillar
Selfinterrogation: the Fifth Pillar
UNIT - ll:Developing Soft Skills (4 Hours)

1 Developing positive attitude

1 Forming Values

I Team building and team work

1 Time Management

1 Stress Management

= =4 =8 =4 A

UNIT III:Art of Communication (4 Hours)
91 Definition and Process
1 Formal and informal communication
9 Barriers to Communication
1 Art of Listening, Reading and Writing
1 Body Language
UNIT IV Introduction to Career Management (4hours)
9 Careerz Concept and Stages
91 Definition of Career , Career Management and Development
1 The Developmenal or Stage Based Perspective on Caree%OEE Ol | O6 O Al A
Approach
1 Need To Understand CareerManagemenindividual and Organizational Perspective

UNIT V Career Management Process and Development (4 Hours)

Process of Career management

Career Paths and Career Development

Career Anchors

Career Development Interventions

Models of Career development

Contemporary Issues in Career Managemeiwork-Family Conflict, TweCareer Family,
Career Managemenand Quality of Life

=A =4 =8 =8 -4

Case Study:

Career Dilemma : A Catch 22 Situation.( To be Provided in the Class by Concerned Faculty)
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Text Books:
1. Onkar, R.M., 2008, Personality Development and Career Management, Third Revised

Edition 2011, S.Chand, New Delhi
2. Dr. Alex, K., 2009, Soft Skills, Second Revised Edition 2011, S. Chand, New Delhi
3. ' OAAT EAOGOh *8n #Al1 1 AT ATh'8n 'T AOEAI Eh6806#A
Edition

Additional Readings:
1. 0AT AAh 38N "AOAEh 3806 ( O1 AT 2 APédrsors Rublicatigh]
2. -ATEETh $8¢mmwO( Ol AT 2A01 OOAA $AOGAIT PI A
3. Covey R. Stephen, 200Zhe 7 Habits of Highly Effective People: Powerful Lessons in
Personal Change, Free Press
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Accounting For Managerial Decisions

CENTRAL UNIVERSITY OF HIMACHAL PRADESH

[Established under the Central Universities Act 2009]

PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: AFA 407

Course Name: Accounting For Managerial Decisions

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed to

T

=A =4 =4 =4 -8 4

Define management accounting and understand the techniques used in management
accounting.

Apply the tools of financial analysis to perform horizontal and vertical analysis.

Calculate and interpret various financial atios.

Demonstrate knowledge of, and ability to prepare, a statement of cash flows.

Define managerial accounting and understand the technigues used in cost accounting.
Compute breakeven and costrevenue analysis and understand how to interpret the results.
Prepare various types of budgets.

Attendance Requirements:

Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student will not be permitted to appear in
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%
2. End Term Examination: 50%
3. Continuous Internal Assessment: 25%

il
il
T
il

Attendance 5%

Quiz 5%

Case study 5%

Presentation and problem solving 10%

Course Contents
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UNIT - | Introduction to Accounting and Management A ccounting (4 Hours)

1 Accounting, Bookkeeping and Accounting, Users of Accounting, Basic Concepts and
Conventions, Components of Financial Statement§ormat of Balance sheet, Accounting
terminology

9 Liabilities, Equity Shares, Share Capital and its types, Preference Share Capital, Reserves and
Surplus, Secured loans, Equitable Mortgage, unsecured Loans, Current Liabilities and
Provisions, Assets, Fixed gsets, Current Assets, Investments

1 Management accounting: Meaning, nature, scope and functions of management accounting;
1 Role of Management accounting in decision making;
1 Management accounting vs financial accounting;
1 Tools and techniques of Managemergccounting;
UNIT - I Financial Statements (4 hours)

1 Financial Statements: Meaning and type of financial statements;
1 Limitations of financial statement;
1 Objectives and methods of Financial Statement Analysis;

UNIT -1l Ratio Analysis (4 hours)
1 Ratio analysis;
9 Classification of Ratios;
1 Advantages and Limitations of Ratio Analysis.

UNIT - IV Cad flow and Marginal costing (6 hours)
1 Cash flow statement;
1 Marginal costing and Profit planning- Managerial applications.

UNIT -V Budgetin g (2 hours)
9 Budgeting for profit planning and control: Meaning of Budget and Budgetary control;
1 Objectives; Merits and Limitations of Budgeting;
1 Types of budgets fixed and flexible budgeting;
9 Zero Base Budgeting,

Prescribed Text Books:
1. Bhattacharyya Debarshi, (2011). Management Accounting. Pearson Education.
2. Khan, Jain, (2010). Management Accounting: Text, Problems and Cases. Tata Mc Graw Hill
Education Pvt. Limited, India.
3. Mathur Satish B. (2011). Accounting For Management. Tata Mc @rHill Education Pvt.
Limited, India.

Suggested Extra Readings:
1. Maheswari S.N. (2004). Financial & Management Accounting. Sultan Chand & Sons Pvt. Ltd,

New Delhi.

2. Hugh Coombs, Ellis Jenkins and David Hobbs, (2007).Management Accounting: Principles
and Applications. Sage South Asia Edition.

3. Horngren, (2009). Introduction to Management Accounting. Pearson India.

4. Singhvi and Bodhanwala, (2007).Management Accountin@ext and Cases. PHI.
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5. Anthony A. Atkinson G. Arunkumar, Robert S. KaplanElla Mae Matsumua, S. Mark Young,
(2009). Management Accounting. Pearson Education.

6. Murthy and Gurusamy, (2009). Management Accounting. Tata Mc Graw Hill Education Pvt.
Limited, India.

7. Arora M.N. (2009). Management Accounting Theory: Problem and Solutions. Himalaya
Publishing House Pvt. Limited, India.

8. Kuppapally, (2011). Accounting for Managers. Eastern Economy Edition. PHI India.

9. Jiambalvo, (2011). Managerial Accounting. Wiley India.

10. Jawaharlal,(2011). Cost and Financial Analysis. Himalaya Publishing House Pvt. Limited,
India.

11. Proctor Ray, (2010). Managerial Accounting For Business Decisions. Pearson India.

12. Gupta Ambrish, (2012). Financial Accounting for Management: An Analytical Perspective.
Pearson India.

13. Ghosh T P.(2007). Accounting and Finance for Managers. Taxmann.
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Organisational Behaviour

CENTRAL UNIVERSITY OF HIMACHAL PRADESH

[Established under the Central Universities Act 2009]

PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: HRM 401
Course Name: Organisational Behaviour

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of legres / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; lite rature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed to

1. To monitor, control and predict behaviour of employees in terms of how they behavedividually,
in a group and in organizations

2. To comprehend intra and inter organisational functioning and its processes.

Attendance Requirement:

Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%

2. End Term Examination: 50%

3. Continuous Internal Assessment : 25%
1 Class Participation  10%
i Presentations- 10 %
1 Assignment(s) 5%
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Course Contents:

UNIT | Introduction to Organisational Behaviour 5 Hours
1 Organisational Behaviour Concept, Models of OB
1 Contributing Disciplines to the OB, Challenges and Opportunities for Organisational

Behaviour

9 Foundations of Individual Behaviour
1 Learning, OB Mod.
UNIT Il Individual Processes 8 Hours
9 Personality and Emotions
1 Perception and Attribution
1 Attitudes and Values
I Motivation and Theories of Motivation
UNIT 1l Group Processes 7 Hours
1 Groups, Group Development, Group Dynamics, Group Cohesiveness
1 Types of Teams, Creating Effective Teams
1 Conflict: Sources, Patterns, Levels and Resolution.
9 Organisational Power and Politics
UNIT IV Inter Group Processes 5 Hours
1 Communication and Feedback
9 Transactional Analysis (TA), Johari Window
1 Leadership Concept and Styles
9 Leadership Theories
UNIT V Organisational Processes 5 Hours
9 Organisation Culture Concept and Determinants
i Organisational Effectiveness: Concept and Measurement
9 Organisational Change
1 Stress Management
Text Books:
1. Robbins, Stephen P. (2000) Organizational Behaviour. Prentice Hall, New Delhi
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Additional Readings:

Aswathappa, K. (2000). Organisation BehaviouHimalaya Publishing House, New Delhi.

Hersey, Paul, Blanchard, K.H.and Johnson, Dewey E. (2011). Management of Organizational

Behavior: Leading Human Resources. PHI Learning Pvt. Ltd., New Delhi

3. Prasad, L. M. (2000). Organisational Behaviour. Sultan Chatad&ons, New Delhi.

4. Newstorm, John W. and Keith Davis (1998). Organizational Behaviour: Human Behaviour at
Work.Tata McGrawHill, New Delhi.

5. Mc Shane, L.S., Von, Glinow A.M., Sharma, R.R. (2010). Organizational Behaviour. Tata

McGrawHill, New Delhi.

A
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Legal Aspects of Business

CENTRAL UNIVERSITY OF HIMACHAL PRADESH

[Established under the Central Universities Act 2009]

PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: MSO 402
Course Name: Legal Aspects of Business

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: After completing this course the students will be able to

1 Understand the concepts of Agreement and Contract.
Know the concepts of Sale of Goods Act 1930.
Understand the basics of Company Law.

Know about special contracts.

Know about Partnership Act 1932.

=A =4 =4 =4

Attendance Requirements:

Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student will not be permitted to appear in
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%

2. End Term Examination: 50%

3. Continuous Internal Assessment: 25%
9 Attendance 5%

Quiz 5%

Case study 5%

Presentation 10%

Written tests 5%

= =4 =4 =4
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Course Contents

UNIT | THE INDIAN CONTRACT ACT 1872 (5 Hours)
9 Law of Contract

Nature of Contract

Offer and acceptance

Capacity of parties to contract

Free consent
9 Consideration

UNIT Il SPECIAL CONTRACTS (3 Hours)
1 Indemnity and Guarantee
1 Bailment and Pledge
1 Agency

UNIT Il THE SALE OF GOODS ACT 1930 (3 hours)
i Sales contract
9 Guarantees and Warranties in sales contract
1 Performance of sales contracts, Unpaid Seller

UNIT IV COMPANYLAW (6 hours)
1 Major principles z Nature and types of companies, Formation of Company
T Memorandum and Articles of Associgon
1 Prospectus

UNIT V PARTNERSHIP ACT, 1932 (3 hours)
1 Nature of Partnership
1 Rights and Duties of Partners
9 Types of Partners, Relation of Partners

=A =4 =4 =4

Prescribed Text Books:

1. Rao Mohana Peddina (2011). Mercantile Law’HI. New Delhi.

2. Maheshwari & Maheshwari, (2009). Elements of Corporate Lawddimalaya Publishing House

Pvt. Limited, India.
Suggested Extra Readings:

SethTejpal (2012). Business Law. Pearson India.

Sulphey, Basheer (2011). Laws for Business. Eastern Economy Edition. PHI. New Delhi
Gogna P.P.S., (2008).Mercantile Law. 4th Edition. S. Chand & Co. Ltd., India.

Pathak Akhileshwar, (2010). Legal Aspects of Business. 4th Edition. Tata McGraw Hill.
Shukla M.C., (2007).Mercantile Law. First Edition. S. Chand & Company Ltd.

S e o

India.

Kapoor N. D.(2009). Elements of mercantile Law. Latest Edition. Sultan Chand and Company,

7. Ramachandra K., Chandrashekara B., Kanakattee Chandrakant, (2010).Legal Aspects of Business

Text and CasesslEdition. Himalya Publishing House Pvt. Limited, India.
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8. Ramtirthkar R.R. (2009). Legal Aspects of Business. 2009 Edition. Himalaya Publishing House
Pvt. Limited, India.

9. Kuchhal M C, (2010). Mercantile Law. Seventh Edition. Vikas Publishing House. New Delhi.

10. Bulchandani K.R, (2010). Business Law for Manageme#t? Edition. Himalaya Publishing House
Pvt. Limited, India.
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Management Principles and Functions

CENTRAL UNIVERSITY OF HIMACHAL PRADESH
[Established under the Central Universities Act 2009]
PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: MSO 401
Course Name: Management Principles and Functions

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacherled activity and 15 hours of other workload such as independent individualgroup work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed to:

1 Present a thorough andsystematic exposure of Management theory and practice.

1 Provide a basic understanding of fundamental concepts and principles of Management.

1 Provide knowledge of historical development and practice application of Managerial
process.

1 Enable the students to uderstand the basic roles, skills and functions of Management.

Attendance Requirements:

Students are expected to attend all lectures in order to be able to fully benefit from the course. A minimum
of 75% attendance is a must failing which a student withot be permitted to appear in examination.

Evaluation Criteria:

1. Mid Term Examination: 25%

2. End Term Examination: 50%

3. Continuous Internal Assessment: 25%
Attendance 5%

Quiz 5%

Case study 5%

Presentation 10%

Symposia 5%

= =4 =4 -4 -4
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Course Contents:

UNIT - I:

UNIT - I

UNIT - I

UNIT - IV:

UNIT z V:

= =4 =4 = = =4 =4 = =A =4 =4 =4 =4 =A =4 =4 =4
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Introduction to Management

Nature and Functions of Management
Roles of a Manager

Managerial Skills

Evolution of Management Thought
Planning and Decision Making

Nature and Importance of Planning

Steps in Planning Process and Limitations of Planning
Guidelines for Effective Planning and Types of Plans
Management By Objective (MBO)

Decision Making Process

Organizing

Principles of Organizing

Types of Organizational Structures
Delegation of Authority and Decentralization
Line and Staff Authority

Coordinating

Need for Coordination

Requisites for Effective Coordination
Types and Techniques of Coordination
Problems in Coordination

Controlling

Steps in Control process
Types ofControl methods
Control Techniques
Problems in Control System

Prescribed Text Books:

(5 Hours)

(5 Hours)

(4 Hours)

(2 Hours)

(4 Hours)

1. Harold Koontz & Heinz Weihrich (2010).Essentials of Management. Tata McGraw Hill
Education Private Limited, New Delhi.

2. P C Tripathi & P N Reddy (2010). Principles of &hagement. Tata McGraw Hill Education
Private Limited, New Delhi.

3. Stephens P. Robbins, David A. Decenzo, Sanghamitra Bhattacharyya & Madhushree Nanda
Agarwal (2010). Fundamentals of Management. Pearson Education, New Delhi
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Suggested Additional Readings:

1. James A. F. Stoner, R. Edward Freeman & Daniel R. Gilbert, JR (2010). Management. Pearson
Education, New Delhi

2. Karminder Ghuman & K Aswathappa (2010). Management. Tata McGraw Hill Education
Private Limited, New Delhi.

3. Dr. Neeru Vasishth (2011), Principle of Management. Taxmann publications Private
Limited, New Delhi.

4. Gene Burton & Manab Thakur (2010). Management Today. Tata McGraw Hill Education
Private Limited, New Delhi.

5. Dr. P. Subba Rao & C. Hima Bindu (2010), Management Theory and Practice. Himalaya
Publishing House, New Delhi.
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International Business Environment

CENTRAL UNIVERSITY OF HIMACHAL PRADESH

[Established under the Central Universities Act 2009]

PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: MIB 411
Course Name: International Business Environment

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hors of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Obijectives: The course is designed to enable the student to know about global trade
environment and the factors infuencing international trade. It also emphasizes on the role of GATT,
WTO and other International organizations influencing international trade majorly.

Attendance Requirements:

Students are expected to attend all lectures in order to be able to fully hefit from the course. A
minimum of 75% attendance is a must failing which a student will not be permitted to appear in
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%
2. End Term Examination: 50%
3. Continuous Internal Assessment: 25%
1 Attendance 5%
1 Quiz 5%
1 Case study 5%
i Presentation 10%

Course Contents

UNIT | Overview of International Business (2 Hours)
1 The Growing relevance of globalization, International/Global Marketing, Why go
International?

91 International orientations, internationalization stages and orientations, Drivers and
Restrainers of Globalization
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1 Internationalization Business Decisions
1 Types of International Business
1 Case Study

UNIT Il Internationa | Business Environment and Trading Strategies (8 Hours)

Determinants of Entry Mode, tle trade mode, Contractual Entry Modes

Foreign Investment, FDI, Mergers and Acquisitions

Benefits and Costs of FDI

Economic Environment, Economic Structures, The Balance of payments, Socio/Cultural

Environment, Religion, Language, Culture and OB, Demoghagp Political, Regulatory,

Natural, Technological Environment

9 Trade strategies, Free Trade, Methods of Protection, Dumping, Tariffs, Quantitative
Restrictions, other non Tariff barriers, Commodity agreements, Cartels, State Trading,
Trading Blocks, Formsof Integration

1 Case study

1
1
T
T

UNIT Il International Trading Environment (4 Hours)

9 European Union, European Union Institutions, NAFTA, SoutB8outh Cooperation, SAARC,

SAPTA, Indg Lanka Free Trade Agreement, Indi@ ET CADBT OA #%#! h &41 80
 GATT, WTO,! 43h 42)-3h 42)03h )0280h $EODPOOA OAO

Evaluation of Uruguay Round and WTO, WTO and developing Countries, The Lodha
Declaration, Hong Kong Ministerial Meet

1 WTO and India

1 Case study

UNIT IV International Political and Legal En vironment (3 Hours)

1 Importance of international political environment, nature of politics, political instability and
risk, assessment of political risk, handling political risk

1 Domestic, international, and super national law, National Legal systems

9 The conflict of laws, Arbitration, International Conventions, Uniform laws

UNIT V International Socio Cultural and Financial Environment (3Hours)

1 Concept of Culture, Meaning and Nature, Cultural Diversity, Management of Cultural
Diversity

9 Bretton woods system, breakdown of Bretton woods system, EURO, Foreign Exchange
market, Exchange Rate System, Classification

1 Foreign Exchange market, Market for derivatives, International Financial Market

Case Study:

South East Asian Economic Crises
Whose Basmati it is?

-A $TTAITA8O 3A11 O (
2AO0T 1 OOET T 1T A& 40AAA

PwpdE
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Text Books:

1.

2.

3.

Cherunilam Francis (2010). International Business. Prentice Hall of India Private Limited.
New Delhi.

Sharan Vyptakesi(2003). International Business: Concept, Environment and Strategy.
Pearson Education, New Delhi.

Bennett Roger (2011). International Business. Pearson Education, New Delhi.

Additional Readings:

1.
2.
3

No o

Levi MauriceD. (2009). International Finance. Routledge.

Conkiin David w. (2011). The Global Environment of Business. Sage Publications.

Mithani D M. (2009). Economics of Global Trade and Finance. Himalaya Publishing House
New Delhi.

Cherunilam Francis (2011). International Business Environment. Himalaya Publishing
House, New Delhi.

Saleem Shaikh (2010). Business Environment. Pearson Education, New Delhi.
Sundharam K.P.Mand Datt Ruddar (2010). Indian Economy, S. Chand & Sons, New Delhi.
Paul Justin (2010). Business Environmenrtext and Cases. Tata McGraw HiNew Delhi.
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International Organizations, Regional Blocks & WTO

CENTRAL UNIVERSITY OF HIMACHAL PRADESH

[Established under the Central Universities Act 2009]

PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: MIB 404
Course Name: International Organizations, Regional Blocks & WTO

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organized
classroom actvity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; da ta collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Obijectives: The course is designed to:

T Enable the students to understand the concept of International organizations.
9 Understand the composition, working andmpact of regional trade blocks on International
and intraregional trade.
1 Enable the students to understand the history, working, various issues related to
functioning of WTO and impact of WTO on International trade.
Attendance Requirement:

Students areexpected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in the
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%
2. End Term Examination: 50%
3. Continuous Internal Assessment : 25%

a. Class participation =5%
b. Assignments/Presentations=10%
c. Case studies =5%

d. Surprise test/Activity =5%
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Course Contents:

UNIT - I: Fundamentals of Int ernational Trade and Organisations (6 Hours)
1 Intraregional and International Trade
1 Concept of MNCs
9 Theories of International Trade
1 International Business Environment and its impact on International Organizations
1 Export Proceduresand Documentation
UNIT - lI: Trade and International Organizations (6 Hours)
9 Barriers to Trade
1 Balance of Payment
T IMF
T World Bank
1 Asian Development Bank
UNIT - lll: Regional Blocs-I (6 Hours)
1 European Union
1 OPEC
1 OECD
T GS8
UNIT - IV: Regional Blocs-II (7 Hours)
1 ASEAN
1 SAARC
1 BRICS
1 G20
UNIT z V: World Trade Organization (5 Hours)
T GATT
9 Formation and Working of WTO
9 Various WTO Agreements
1  WTO andDeveloping Countries

Prescribed Text Books:
1. Salvatore Dominick, International Economics, Wiley.

2. Black and Sundaram, International Business Environment, Prentice Hall of India, New Delhi
3. Siddiqui S A (2011), International Marketing, Kogent Learing Soluths Inc, Dreamtech Press.
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Suggested Additional Readings:

1. Misra S K & Puri V K, Indian Economy, Twenty Eight Edition, Himalaya Publishing House Pvt.
Ltd.

2. Sodersten B O & Geoffrey Reed, International Economics, Macmillan Press Ltd, Londan.

Rao Guru(2006), WTO and International Trade, Excel Publication.

4. Mithani D M (2009), Economics of Global Trade and Finance, Himalaya Publishing House,
New Delhi.

w
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Total Quality Management

CENTRALUNIVERSITY OF HIMACHAL PRADESH

[Established under the Central Universities Act 2009]

PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: POM 505
Course Name: Total Quality Management
Faculty Name: Dr Sarvesh Kumar, Assistant Professor, Marketing & SCM, SBMS

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organized
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/disserta tion/thesis; seminars, etc.).

Course Obijectives: The course is designed to:

1 Enable the students to understand basic concepts of Total quality Management.

1 Conceptualize Total quality Management aligned with business models for manufacturing
and service comp@nies.

1 Help the students to use the understanding of Total quality Management for effective
implementation in dynamic business environment.

Attendance Requirement:

Students are expected to attend all lectures in order to be able to fully benefit fronhe course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in the
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%

2. End Semester Examination: 50%

3. Continuous Internal Assessment : 25%
9 Classparticipation: 5%
1 Presentations: 10%
1 Assignments/Live Projects: 10%

Course Contents:
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UNIT - I: TQM- History and Evolution (4 Hours)

1 Connotations of Quality, Quality Dimensiong Product and Service.

1 The concept of TQM, Evolution of TQRlInspection, QA and TQM. Conventional quality
management versus TQM.

9 Customer supplier focus in TQM.

1 Benefits and Costs of TQM. Historical perspectives of TQM.

UNIT - II: Tools of TQM (Measurement Tools) (4 Hours)

9 Check Sheets,

1 Histograms,

1 Run Charts,

9 Scatter Diagrams,

9 Cause and Effect Diagrams,

T0AOAOI 80 #EAOON

UNIT - IlIl: Improvement Tools and techniques (4 hours)

f Kaizen,

1 JIT,

9 Quality Circles,

1 &EOA 3608 #i1 10011 411710¢g ' AT OO #EAOON
9 The PDCA cycle,

UNIT - IV: Six Sigma (4 Hours)

9 The concept of Six Sigma, Objectives of Six Sigma, The framoek of Six Sigma
programme, Six Sigma Organization: roles and responsibilities,

1 Six Sigma problem solving approach: The DMAICmodel,
1 Six Sigma Metrics: Cost of poor quality,

9 Defects per million opportunities and First pass yield.

1 Benefits and costs of Six Sigma.

UNIT z V: TQM in the Service Sectors (4 Hours)
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Implementation of TQM in service organization: Framework for improving service quality,
Model to measure service quality programs.

TOM in Healthcare services,

Hotels and financial servicegBanks,

Investment Company and Mutual Funds.

=4 =4 =4 =4 =4

Prescribed Te xt Books:

1. Dale H. Besterfield, Carol BesterfieldMichna, Glen H Besterfield and Mary Besterfieldacre,
041 OA1 1060A1 EOU - AT AcCAi A1 6oh ¢nmeh oOA %A8 0()

Suggested Readings:

3¢

4 -
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Strategic Management

CENTRAL UNIVERSITY OF HIMACHAL PRADESH

[Established under the Central Universities Act 2009]

PO Box: 21, Dharamshala, District Kangrd 76215 (HP)
www.cuhimachal.ac.in

Course Code: MSO 501
Course Name: Strategic Management
Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures brganised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ li brary work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)
Course Objectives: The course is designed to
1 Enable the students to apply the strategies studied in the foundation and fundamental
courses, its spedic strategic knowledge in different functional areas.
1 Enable the students to create, execute and evaluate different strategies in their everyday life
as managers.
Attendance Requirements:
Students are expected to attend all lectures in order to be abte fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in
examination.
Evaluation Criteria :
4. Mid Term Examination: 25%
5. End Term Examination: 50%
6. Continuous Internal Assessment : 25%
1 Assgnment: 5%
i Casestudy: 5%
i1 Presentation : 5%
1 Class patrticipation: 5%
1 Problem solving exercises : 5%
Course Contents:
Unit z I: Introduction to Strategic Management (4
Hours)
1 Concept of strategy: Definition need and dimension of strateggtrategic planning and
strategic decision making process
91 Levels of strategy: Corporate, business, functional level
1 Process of strategic management: Vision and mission of company, business vision models,
objectives and goals, business policies and strate@trategic management models
1 Establishment of strategic intent
Unit z Il: Strategic Formulation 5
Hours)
1 Environmental appraisal: The external assessment
1 Organization appraisal: Dynamics of internal environment. Organizational capability factors.
Methods and techniques used for organizational appraisal
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1 The internal analysis: Resource based view, value chain analysis, and internal factor
evaluation
1 Business strategy: Evaluating and choosing business strategies

Unit - lll: Strategy Implementation 3
Hours)

1 Business level strategy in different industrial context

9 Multi business strategy: Balanced score card, types of strategies the synergy approach

1 Implementing strategies: Management and operations issues

i Strategic analysis and choice
Unit z IV: Strategic Evaluation & Innovation (5
Hours)

9 Strategic review, evaluation and control

1 Challenges in strategic management

1 Structural & behavioral dimensions

91 Information technology and strategy

1 Knowledge management
Unit z V: Corporate Level Strategy (4
Hours)

1 Vertical integration and the scope of firm

1 Growth strategies| & Il

9 Strategies for domestic markets, global strategies and the multinational corporation

1 Market structures and network externalities

i Strategic alliances

Prescribed T ext Books:

1. Kazmi Azhar (2011). Business Policy and Strategic Managemert. Bdition. Tata Mc Graw
Hill, New Delhi.
2. David R. Fred (2011). Strategic Managemertoncepts and Cases. t&Edition. PHI Learning,
New Delhi.
Suggested Extra Readings:
1. Arthur A.Thomson, A.J. Strick land Ill, John E. Cambel (2011). Crafting and Executing Strategy.
18t Edition. Tata Mac Grow Hill, New Delhi.
2. Grant M. Robert (2011). Contemporary Strategic Management. Sixth Edition. Wiley India Pvt.
Ltd, New Delhi.
3. Pearce A. John, Robinson B. Richard and Mital Amita (2008). Strategic Management
Formulation, Implementation and Control. 1@ Edition. Tata McGraw Hill, New Delhi.
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Department of Environmental Sciences

School of Earth & Environmental Sciences
Name of the Department: Department of Earth & Environmental Sciences
Name of the Programme of Study: M Sc(Environmental Sciences )

Courses for Semester 1

Code No. of
Sr. | Course Course Name Credits Pre-rqulsltle( Teacher
No. | Code Corequisites if
any
Introduction to Earth .
1 ENV 402 2 NA A K Mahajan
Processes
2 ENV 403 | Environmental Chemistry | 4 NA Deepal Pant &
y Subhankar Chatterjee
Soil Sciences and soil
3 ENV 407 . 2 NA Anupam Sharma
pollution
4 ENV 401 | Introduction to Ecology 2 NA Mushtag Ahmed
5 ENV 516 | Atmospheric Science 2 NA Ankit Tandon
Basics of Computer
6 ENV 423 | Application and Statistical | 2 NA Ankit Tandon
Techniques
Contemporar
7 ENV 547 . P y 2 NA Subhankar Chatterjee
Environmental Issues
Fundamental of Remote ,
8 ENV 424 . 2 NA Anurag Linda
sensing
Basics of Natural .
9 ENV 422 . 2 NA Anurag Linda
Resource conservation
10 | ENV 418 | Ecology Lab 2 NA Mushtag Ahmed
Courses for Semester 3
Sr. Course Code No. of Teacher
No Course Name Credits o
Code Pre-requisitie
1 ENV 517 | Earth System Science 2 402 A K Mahajan
2 ENV 531 Toxicology Lab 2 407 Deepal Pant
Environmental
3 ENV 525 . 2 403 Anupam Sharma
Geochemistry
Biodiversity and Wildlife
4 ENV 408 2 418 Mushtag Ahmed

Management
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Environmental _

5 ENV 537 . . 403 & 423 Ankit Tandon
Engineering

6 ENV 404 Energy and Environment 516 Ankit Tandon
Nano-techniques and

7 ENV 528 ) 403 &407 Subhankar Chatterjee
Environment
Environmental Pollution _

8 ENV 501 407 Subhankar Chatterjee
and Human Health
Applications of Remote .

9 ENV 425 . 424 Anurag Linda
sensing and GIS
Green Technology and _

10 | ENV 534 422 Anurag Linda
Market

University Wide Courses

Code No. of
Sr. | Course Course Name Credit Pre-reql_Jl_sme/_ Teacher
No. | Code Corequisites if
any

Semester-I
Basics of Computer

1 ENV 423 | Application and Statistical | 2 NA Ankit Tandon
Techniques
Contemporar

2 ENV 547 X P y 2 NA Subhankar Chatterjee
Environmental Issues
Fundamental of Remote .

3 ENV 424 _ 2 NA AnuragLinda
sensing
Basics of Natural _

4 ENV 422 . 2 NA Anurag Linda
Resource conservation

ENV 418 | Ecology Lab 2 NA Mushtaq Ahmed

Semester zll

1 ENV 404 | Energy and Environment | 2 423 Ankit Tandon
Nano-techniques and

2 ENV 528 , 2 547 Subhankar Chatterjee
Environment
Environmental Pollution )

3 ENV 501 2 547 Subhankar Chatterjee
and Human Health
Applications of Remote .

4 ENV 425 } 2 424 Anurag Linda
sensing and GIS
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Introduction to Earth Processes

6RO} AU TI| U 3% sgx BUHUBUWx) Ux
Central University of HimachalPradesh
(Established under Central Universities Act 2009)
PO Box no. 21, Dharamshala, Distt. Kangra, Himachal Pradeist6215
(Temporary Academic Block, Shahpur)
Content of Courses:

Semester-|
Course Code: ENV 402
Course Name: Introduction to Earth Processes

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other wokload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designedo:

1 To introduce the students to basics of the earth structure and its physical, chemical and
biological characteristics.

1 To introduce the students to various earth processes those are operating inside the earth and
their role in shaping and evolution ofearth.

1 Introduction with the surface geological processes (weathering, erosion etc) and their use in
understanding geochemical cycling of elements and their role in maintaining the earth surface
temperature and associated phenomenon such.

Attendance Requi rement:
Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in
examination.
Evaluation Criteria :
1. Mid Term Examiration: 25%
2. End Term Examination: 50%
3. Continuous Internal Assessment : 25% (Breakup is following)
a. Assignment/Quiz/Term Paper: 20%
b. Presentation/Seminar/Field work: 20%

c. Practical: 60%
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Course Contents:

Unit |

= =4 =4 4 4 =4

Unit Il

=A =/ =4 =4 =

Unit 111

1
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Unit IV

=

Unit vV

= =4 =4 =

103 |Page www.cuhimachal.ac.i

Earth Science as a subject ant$ various disciplines
Evolution of various branches of Earth Science
Physiography of the Earth;

Weathering, erosion,

Transportation and deposition of Earth's material;

Formation of soil,

Different theories of origin and ewlution of the earth.
Primary differentiation and multilayer structure of Earth
An overview on different rock types and mineral groups
Origin of magma and magmatic rocks

Energy balance of the Earth's surface processes

Sediments and sedimentary rocks;

Physiographic features and river basins in India,

Weathering and erosion processes and their role in elemental redistribution

(3 hrs)

(4 hrs)

(5 hrs)

Sediment transport and deposition through running water, wind and glaciers and formation

of sedimentary rocks and various landforms

(4 hrs)

Theory of Plate tectonics and its implications in understanding mountain building and sea

floor spreading processes
Formation of oceans, continents and mountains

Land-ocean interaction and biogochemical cycling

Distribution of earthquake and volcanic activity across the globe

Basic concepts of seismology and internal structure of the Earth.

Physicochemical and seismic properties of Earth's interior.

Concepts of stess and strain.

Earthquakes- their causes and measurement.

(4 hrs)




1
1
1

Interplate and intraplate seismicity.
Behaviour of rocks under stress;

Folds, joints and faults.

Text Books

T
T
)l
1

Keller E A 2010 Environmental Geology. 9th EditioRrentice Hall, ISBNL3: 978
0321643759.

Duff P M and Duff D 1993Holmes Principles of Physical Geology'! Bdison, Stanley
Thornes, ISBN 0748743812, 9780748743810.

Tank, R W. Environmental Geolog@xford University Press ISBNIO: 0195032888 /
ISBN 13:9780195032888.

Aldiya K. S 2010. The Making Of India Geodynamic Evolution. Macmillan India Ltd,
ISBN 13: 9780230328334

Reference Books

1
1

Mahapatra G.B 2011. Textbook Of Geology CBS publicatit8&\ 8123900139{SBN-
13-9788123900131.

The Changing Earth: Exploring Geology and Evolutidhedition, Brooks/Cole
Publishing CoJSBN-10: 0495010200tSBN-13: 978-0495010203

Fluvial Processes in Geomorphology. Dover Publicatit8®i\-10: 0486685888ISBN-
13: 978-0486685885

Burbank D W andAndersonR S 2000Tectonic Geomorphology. 1st edition Wiley
Blackwell, ISBN-10: 0632043865|SBN-13: 9780632043866

Subramanian VA Textbook in Environmental Scienddarosa Publishers, ISBN13:978
0849324086.

Valdiya K S. Environmental Geology, Indian Contekita McGraw-Hill Pub Co. ISBN
10:0074519719 / ®@7-4519719;ISBN 13:9780074519714

Kumar R 1985Fundamentals Of Historical Geology And Stratigraphy Of India. Wiley
Eastern, ISBN 0852267452, 9882267455.
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Environmental Chemistry

6ROy AU TIT| U 3% sgx BUAHUBUWx) Ux
Central University of Himachal Pradesh
(Established under Central Universities Act 2009)
PO Box no. 21, Dharamshala, Distt. Kangra, Himachal Pradeist6215
(Temporary Academic Block, Shahpur)

Course Code: ENV 403

Course Name: Environmental Chemistry

Credits Equivalent: 4 Credits (One credit is equivalent to 10 hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacherled activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesi s; seminars, etc.)

Course Obijectives: The course is designed to:

1. introduce students to thefundamental conceptsof analytical techniques environmental
chemistry;
2. provide knowledge about various kinds of quantitative techniques;
3. introduce about computation of analytical results, significant figures, concept of error,
precision and accuracy, standard deviation, rejection of doubtful values.
Attendance Requirement:
Students are expected to attend all lectures in order to be able to fully benefit from thewse. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%

2. End Term Examination: 50%

3. Continuous Internal Assessment : 25% (Breakup is following)
a. Assigmment/Quiz/Term Paper: 20%
b. Presentation/Seminar/Field work: 20%

c. Practical: 60%
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Course Contents:

Unit I: (8 hrs)

301 AEET T Adounh ' EAAOGG AT Aocunh AEAI EAAT ol OAT OEAI
product, solubility of gases in water, the carbonate system, Unsaturated and saturated
hydrocarbons, radio nuclides.

Unit 11 (8 hrs)

Chemical compositions of Air: Classification of elements, chemical speciation, Particles, lons and
radicals in atmosphere, chemical processes for formation of inorganic and organic particulate
matter, thermo chemical and photochemicalteaction in atmosphere Oxygen and Ozone chemistry,

chemistry of air pollutants, photochemical smog.

Unit I (8 hrs)

Water Chemistry: properties of water; sources of water and their linkageg hydrologic cycle;

concepts of pH,Eh and their variations in waters; metal solubility, complexation and cheletion;
aquatic life and water chemistry; organic and inorganic including radioactive water pollutants and
their removal methods. Concept of DO, BOD, COD, Sedimentation coagulatfiiftnation, redox

potential.

Unit IV: (4 hrs)

Soil Chemistry: Inorganic and organic components of soil, Nitrogen pathways and NPK in soils.
Unit IV: (12 hrs)

Main and transition metals Chemistry, MetalLigand concept and itdmplication towards
biochemistry of metals.

Text Books:

1. Manahan, Stanley E. "FRONTMATTHERIiVironmental ChemistryBoca Raton: CRC Press
LLC, 2000.

2. A K De Environmental Chemistry # Edition, New Age International (P) Ltd., New Delhi
110 002.

Reference Books:

1. Jayaraman, JLaboratory Manual In Biochemistry New Age International (P) Limited.

2. Puri Sharma & Kalia, Principles of Inorganic Chemistry, S. Chand and company, N Delhi.
3. Keith Bucher, Global Climate, Wiley, New York 1976.

4. J. Heichlen, Atmospheri€hemistry, Academic Press, New York 1976.
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5. Levin, Aerosol pollution impact on precipitation. New York Springer, 2009.
6. Rao,M N Air pollution, New Delhi: TMH, 2010.
7. Bali, J.S Bioindustrial watershed management. Neveli: JCS, 2005.
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Soil Science and Soil Pollution

6RO} AU TI| U 3% sgx BUAHUBUW x Ux
Central University of Himachal Pradesh
(Established under Central Universities Act 2009)
PO Box no. 21, Dharamshala, Distt. Kangra, Himachal Praddst6215
(Temporary Academic Block, Shahpur)
Course Code: ENV 407

Course Name: Soil Science and Soil Pollution

Credit Equivalent : 2 credits (one credit is equivalent to 10 hours of lectures/ organized classroom
activity /contact hours; 5 hours of laboratory work/ practical/ field/ tutorial/ teacher

Zled activity and 15 hours of other workload such as independent individual / group work;
obligatory / optional work placement; literature survey / library work; data collection/ field work;
writing of papers/ proj ects/ dissertation / thesis; seminars, etc.)

Course Objectives: The course is designed to

1. To introduce students about soil and soil formation processes, Soil profiles and importance of soil
as a resource.

2. To make students aware about soil propertieand soils of India. Also discuss soil nutrients,
soil productivity, soil degradation including soil erosion.

3. To aware students about soil pollution, causes of pollution, effects of soil pollution and ways to
protect of environment.

Attendance Requirement:

Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75 per cent attendance is a must failing which a student may not be permitted to appear
in examination.

Evaluation Criteria:

1. Mid Term Examination: 25 %

2. End Term Examination: 50 %

3. Continuous Internal Assessment: 25 %

(Depending upon the nature of the course , a teacher shall specify the breakup of each criterion into
different components like written examination, assignment , case study , quiz , presentation , class

participation , panel discussion , group discussion, problem solving exercises, practical , etc.)
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Course Contents:

Unit |
Soil and soil formation (4 hrs)
1 Definition of soil andorigin of soll
1 Factors responsible for soil formation
9 Soil profile and different horizons
1 Effect of climate on soil formation
Unit Il
Soils of India (4 hrs)

1 Soil Classification

1 Soil properties
1 Soil biology
1 Soil fertility and productivity
1 Essential nutrients of soil
Unit [l
Soil degradation in India and soil erosion (4 hrs)

9 Soil degradation and its impact
9 Soil erosion, causes and effects of soil erosion, problem of soil erosion in India
Unit IV
Soil pollution and causes of sail pol lution (4 hrs)
1 Definition and types of soil pollution
9 Causes of soil pollutionfertilizers, pesticides, Insecticides and herbicides
1 Pollution due to urbanization, solid waste and deforestation
Part V: Effects of soil pollution and its control. (4 hrs)
9 Effects of agrochemicals on soil quality
1 Environmental effects of soil acidification
1 Long term effects of soil pollution
1

Remedial measures to control of soil pollution
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Prescribed Text Books:

1. Edward, J. Kormondy (2009). Concept of Ecologyublished by: PHI Learning, Private Limited,
New Delhi-

2. 110001Singh, H.R. and Kumar Neeraj (2006). Ecology and Environmental Sciences: Vishal
Publishing Co. Books Market Road (Gumbeer Market), Old Railway Road, Jalancdhd®4008
(Punjab)

3. Garrison Sposito (1989). The chemistry of soils; Oxford University Press, Inc.; 198 Madison
Avenue, New York, New York 10014314

4. Sharma, P.D. (2010). Ecology and Environment: Rastogi Publications, Gangotri Shivaji Road,
Meerut-250002 (U.P)

Suggested Additiona | Readings:

1. Manoharachary, C. and Reddy, Jayarama P. (2008).Principles of Environmental Studies: Published
by: B S Publications, 4-309, Giri Raj Lane, Sultan Bazar, Hydrabgdb00095 (A.P.)

2. Purohit, S.S., Shammi, Q.J. and Agrawal, A.K. (2007). r&mviental Sciences: Published by:
Student Edition, Behind Nasrani Cinema, Chopasani Road, Jodhpur

-342003 (Rajasthan)

3. Anjoneyulu, Y. and Monicleam Valli (2008). Environmental Impact Assessment Methodologies:
Published by: B S Publications,-4-309, GiriRaj Lane, Sultan Bazar, Hyderabadb00095 (A.P.)
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Introduction to Ecology

6RO} AU TI| U 3% sgx BUHUBUW x Ux
Central University of Himachal Pradesh
(Established under Central Universities Act 2009)
PO Box no. 21, Dharamshala, Diskangra, Himachal Pradesh176215
(Temporary Academic Block, Shahpur)
Course Code: ENV 401

Course Name: Introduction to Ecology
Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individualgroup work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)
Course Obijectives: The course is designed to:
1 Enable students to know aboutand understand the basic principles of Ecology and
Environment.
1 The students will acquire knowledge to investigate the functional and structural aspects of
different ecosystems.
1 Enable students to analyze the concepts related to the establishment of ecat@d balance in
nature.
1 Enhance our understanding of the ecosystem management strategies that are key to achieve
environmental sustainability.
Attendance Requirement:
Students are expected to attend all lectures in order to be able to fully benefit frothe course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in
examination.
Evaluation Criteria :
1. Mid Term Examination: 25%
2. End Term Examination: 50%
3. Continuous Internal Assessment : 25%
a. Assignment: 10%
b. Class Bst: 5%

c. Presentation: 10%

111 |Page www.cuhimachal.ac.in




Course content

Unit (I): Scope and Introduction 4 hrs
Ecology Scope, Subdivisions, major landmarks in Ecology, levels of organization hierarchy;
Organisms and EnvironmentHolocoenotic nature of environment; biotic and abiotic
environment.

Unit (II): Population Ecology 4 hrs
Population characteristics; population growth; carrying capacity; population regulation; life
history strategies (r and k selection).

Unit (III): Community Ecology 5 hrs

#1 1 AADPOO T &£ AT i i 61T EOU AT A Ai1TOET O006in Al M O EC

concept of ecological nichetypes, ecotone & edge effect.

Unit (IV): Community Development 3 hrs
Ecological succession; changes in ecosystem properties during succession; concept of climax.

Unit (V): Ecosystem Organization And Management 4 hrs
Ecosystem structure and functions; primary production (methods of measurement, global
pattern, controlling factors); energy dynamics (tropic organization; energy flow pathays;
Ecosystem managementconcepts, sustainable development.

Text Books Recommended

1. FUNDAMENTALs OF ECLO@¥ugene P Odum and Gary W Barrett; ISBN: ¥B315-
0020-0. (Available with PANIMA BOOK DISTRIBUTORS, New Delhi).
2. Ecological Diversity and is measurementz Anne E. Magurran, 2003. Blackwell Publications.
3. Ecology, Environment & Resource Conservatiend.S. Singh, S.P. Singh and S. R. gupta, 2008.
Anamaya Publications, New Delhi.
Reference Books

1 Veena 2009. Understanding Ecology. Discoveuaplishing House Pvt. Ltd., pp 344;
ISBN: 97881-8356456-4.
1 Juneja, J 2009. Advances in Historical Ecology. Cyber Tech. Publications, pp 296; ISBN:
97881-7884417-6.
Allaby M. Ecology Facts.
Vanx P C. Ecology
Sanders W K. Biosphere. Ecology in Practice.
Benson. Ecology. Ecosystem
Hare G O. Soils vegetation, Ecosystem.
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Atmospheric Science
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Central University of Himachal Pradesh
(Established under Central Universities Act 2009)
PO Box no. 21, Dharamshala, Distt. Kangtdimachal Pradesh176215
(Temporary Academic Block, Shahpur)
Course Code: ENVz 516

Course Name: Atmospheric Science

Credit Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised classroom
activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial / teacher -led
activity and 15 hours of other workload such as independent individual/ group work; obligatory/
optional work placement; literature survey/ library work; data collection/ field work; wri ting of
papers/ projects/dissertation/thesis; seminars, etc.)

Vision

Atmospheric science is an applied discipline that is concerned with the structure and evolution of
OEA %AOOEGO AOI 1 OPEAOA AT A xEOE OEA x BRdspherki CA
science represents a particular fusion of elements of physics and chemistry. This course will serve to
introduce the student to the fundamental principles upon which the atmospheric processes are
based and to provide an elementary descriptionrad interpretation of the wide range of atmospheric
phenomena.

Atmospheric science is a multifaceted subject dealing with several disciplines such as oceanography,
meteorology, geology, biology, chemistry, physics and other disciplines to understand Atmogpit
processes as an integrated system. An increasing number of scientists are devoting their research to
understand the earth processes to address the issues like global warming, dewel rise, climate
change and so on. As all these above mentioned issugre of global significance and in a way or
other are linked to the earth system sciences, a sound knowledge (material, processes and their
interaction) of the subject would certainly help in developing strategies to meet these challenges.
Objectives

1. ThenAOOEG O !-@niovetibvE A OA

2. 51T AROOOAT AET ¢ PEUOEAAI OOOOAOOOA AT A AEAI EAA

3. Understanding the fundamental physical and chemical processes responsible for the mass

AT A AT Aogu OOAT OPi OO0 ET OEA %AOOEGSO ! Oi 1 OPEA

Attendance Requirement:
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Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75 percent attendance is a must failing which a student may not be permitted to appear
in examination.

Evaluation Criteria :

Mid-term Examination: 25%

End-term Examination: 50%

Continuous Internal Assessment: 25%

Course contents
Unit 1. Vertical Structure and Composition (4 hrs)
Chemical Composition
1 The State of the Atmosphere
9 Atmospheric Density and Pressure
9 Hydrostatic Balance
Unit 2: Atmospheric Thermodynamics (4 hrs)
1 The Ideal Gas Law and First Law of Thermodynamics
9 Concept of Air Parcel and Lapse Rates
1 Atmospheric Stability
1 Mixing Height and Inversion
Unit 3: Atmospheric Energy Balance (4 hrs)
i Electromagnetic Radiations, Black Body Radiation
1 The Solar Constant and the Budget of Solar Radiation
T 4A00AO00EAT 2AAEAOQOEITh 4EA %AOOEGO
1 Green House Effect
Unit 4: Atmospheric Chemistry (4 hrs)
1 Thermo-chemical and Photechemical Reactions
1 Chemistry of Stratosphere, Stratospheric Ozone Depletion
1 Chemistry of Troposphere, Acid Rain
1 Atmospheric Aerosols, Atmospheric Trace Gases
Unit 5: Atmospheric Dynamics (4 hrs)
1 Pressure Belts and Winds
9 Pressure Gradient Force

9 Coriolis Face, Centrifugal Force, Frication,
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i Global Circulation

Text Books:
1. Wallace John M. Jr., Peter V. Hobbs(2006): Atmospheric Science: An Introductory Survey,
2nd Edition, Academic Press, ISBN: 9780127329512
2. Frederick K. Lutgens, Edward J. Tarbuck (2010): The Atmosphere: An Introduction To
Meteorology,Phi (Prentice -hall New Arrivals) , ISBN: 9783120344150
3. John H. Seinfeld, Spyros N. Pandis (2006): Atmospheric Chemistry and Physics,John

Wiley & Sons Inc., ISBN: 9780-471-72018-8

Additional Readings:

1.

Murry L. Salby (2012): Physics of the Atmosphere and ClimateCambridge University
Press, ISBN: 9780521767187

Kevin E. Trenberth (2010): Climate System ModelingCambridge University Press , ISBN:
978-0521128377

John Green (2011): Atmospheric Dynamics,Cambridge University Press, ISBN: 978
0521249751

Mark Z. Jacobson (2005): Fundamentals of Atmospheric ModelingCambridge University
Press, ISBN: 9780521548656

Barbara J. Finlayson-Pitts, Pitts James N. JR., James N. Pitts Jr1099): Chemistry of the
Upper and Lower Atmosphere: Theory, Experiments, and Applicationsdcademic Press
ISBN: 9780122570605
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Basics of Computer Application and Statistical Techniques
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PO Box no. 21, Dharamshala, Distt. Kangra, Himachal Pradeist6215
(Temporary Academic Block, Shahpur)
Course Code: ENVZz 423
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Basics of Computer Application and Statistical Techniques

Credit Equivalent: 2 Credits (Onecredit is equivalent to 10 hours of lectures / organised classroom
activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial / teacher -led
activity and 15 hours of other workload such as independent individual/ group work; obgatory/
optional work placement; literature survey/ library work; data collection/ field work; writing of
papers/ projects/dissertation/thesis; seminars, etc.)

Vision and Objectives

Data based research in any field of natural science needs a basic lavedlerstanding of statistical
data analysis using statistical software. This course is designed to provide students basic knowledge
of sampling / data collection, data presentation and data interpretation using statistical software.
Attendance Requirement:
Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75 percent attendance is a must failing which a student may not be permitted to appear
in examination.
Evaluation Criteria:
Mid-term Examination: 25%
End-term Examination: 50%
Continuous Internal Assessment: 25%
Course Contents
Unit -1 Descriptive Statistics (4 hrs)

9 Collection, Organization and Presentation of Data

1 Measures of Central Tendency

1 Measures of Dispersion
Unit -1l Probability and Probability Distribution (4 hrs)

1 Elementary Probability Theory and Probability Distribution

1 Probability Distributions: Binomial, Normal, and Poisson Distributions

Unit -1l Sampling Theory and Hypothesis Testing (6 hrs)
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1 Elementary Sampling Theory
q Statistical Estimation Theory
1 Hypothesis testing, Confidence levels, Typleand Typell Errors
1 300AAl®50 O
1 Analysis of Variance
1 2test
Unit-IV Correlation and Linear Regression (2 hrs)
1 Correlation and Linear regression
Unit zV Statistical Analysi s on Computer: (4 hrs)
| Entry and Presentation of Data using MS EXCEL software
1 Use of MS EXCEL and other Statistical Software (e.g. SPSS) for Statistical Analysis of
Data
Text Books:

1. A.L.Nagar(1996): Basic StatisticsOxford University Press , ISBN978-0195615548
2. Larry J Stephens, Murray R Spiegel (2010): Statistics, Tata McGrawHill Education, ISBN:
978-0070151536
3. Pranab Kumar Banerjee (2003): Introduction To Bio-Statistics,S. Chand Publisher, ISBN:
978-8121923293
Additional Readings:

1. John C. Davis(2011): Statistics and Data Analysis in GeologWiley , ISBN: 9788126530083
2. Nadar (2011): Statistics,PHI, ISBN: 9788120342309
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Contemporary Environmental Issues
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Central University of Himachal Pradesh
(Establishedunder Central Universities Act 2009)
PO Box no. 21, Dharamshala, Distt. Kangra, Himachal Pradeist6215
(Temporary Academic Block, Shahpur)
Course Code: ENV 547

Course Name: Contemporary Environmental Issues
Credits Equivalent: 2 Credits (One credit isequivalent to 10 hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacherled activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)
Course Objectives: The course is designed to:
9 Introduce students to know recent environmental issuestheir cause and environmental
impact
1 Acquire knowledge related to these issues in national and international perspective
1 Give some future direction towards the protection of environment
Attendance Requirement:
Students are expected to attend all lectureig order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in
examination.
Evaluation Criteria :
1. Mid Term Examination: 25%
2. End Term Examination: 50%
3. Continuous Internal Assessment : 25% (Breakup is following)
a. Assignment/Quiz/Term Paper: 20%
b. Presentation/Seminar/Field work: 20%
c. Practical: 60%
Course Contents:
Unit | (8 hrs)
The state of the World Environment: Global Atmospheric Conditions and significant global
environmental issues such as acid rain, climate change etc., examining both the nature of the issues

and instruments of international environmental negotiations. Sate of the Stratospheric Conditions;
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Global Climate Change(i) Causes and consequences of Global warming: Greenhouse effect; Global
and regional trends in greenhouse gas emissions; Sea level rise; role of oceans and forests as carbon
sinks (i) Ozone depétion-stratospheric ozone shield; Ozone hole (iii) Recent records of climate

change; Impact of climate change on Indian environment; Measures to cope with climate change.

Unit Il (4 hrs)

State of the Global Oceans; State of the Global Fresh Water; Surface Water and Water quality
Unit Il (2 hrs)
Global land Degradation and Desertification

Unit IV (2 hrs)
Global Deforestation and loss of Biological Diversity

Unit V (4 hrs)

Environmental Issues at national level; International and National efforts for Environment
Protection
Suggested Readings:
1. Miller. G.T.2004. Environmental ScienceThomson,California.
2. K.B. Chokkan, Pandya, H and Raghunathan, H (Eds), 2004, Understanding Envirotmen
Sagar publication India Pvt. Ltd., New Delhi, London
Barry, R. G., 2003. Atmosphere, weather and climate. Routledge Press, UK
Firor, J., and J. E. Jacobsen, 2002. The crowded greenhouse: population, climate change and
creating a sustainable world. Yal&niversity Press.
Harvey D., 2000, Climate and Global Climate Change, Prentice Hall.
6. Environmental ChemistryBy G.S.Sodi
7. Geist, Helmut 2005. The causes and progression of desertification. Ashgate Publishing.
ISBN978-0-7546-4323-4
8. F. T. Mackenzie and A. Mackenzie, Our Changing Earth: An Introduction to Earth System
Science and Global Environmental Change, Prentice Hall, 1995
9. World Resources 19921999: A Guide to the Global Environment, Oxford, 1992.
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Fundamentals of Remote Sensing
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Central University of Himachal Pradesh
(Established under Central Universities Act 2009)
PO Box no. 21, Dharamshala, Distt. Kangra, Himachal Pradeist6215
(Temporary Academic Block, Shahpur)
Course Code: ENV 424

Course Name: Fundamentals of Remote Sensing

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The cour® is designed to:

9 Introduce the basics of Remote Sensing
9 cover its various components and the use of remote sensing to address various
environmental issues and management of natural resources
Attendance Requirement:

Students are expected to attend allectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in
examination.

Evaluation Criteria :

1. Mid Term Examination: 25%
2. End Term Examination: 50%
3. Continuous Internal Assessment : 25% (Breakup is following)

d. Assignment/Quiz/Term Paper: 20%
e. Presentation/Seminar/Field work: 20%
f. Practical: 60%

Course Contents:

Unit | (4 hrs)

What is Remote Sensing, Electromagnetic Radiation, Electromagne8pectrum, Interactions with
the Atmosphere, Radiatiory Target, Passive vs. Active Sensing, Characteristics of Images

Unit 1l (4 hrs)

Sensors on the Ground, in the air, in Space, Satellite Characteristics, Pixel Size and Scale, Different
Resolutions, Cameras and Aerial Photography, Different Satellites, Other Sensors
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