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Work Experience 

 

 At Present, working as Assistant Professor with the Department of Journalism & Mass Communication, School 

of Journalism, Mass Communication & New Media, Central University of Himachal Pradesh.  

 

Primary Responsibilities 

 Teaching Post-Graduate Classes. 

 Guiding Doctoral Research.  

 

 

Areas of Interest 

 Journalism Studies 

 Corporate Communications  

 Advertising 

 

Academic Qualification 

 Ph.D. in Journalism & Mass Communication from the Department of Journalism and Mass Communication, 

University of Lucknow.  

 Masters in Journalism & Mass Communication from the Department of Journalism & Mass Communication, 

University of Lucknow.  

 NET-JRF in Journalism & Mass Communication.  

 BA in English & Economics from University of Lucknow.  

 

Paper Presented in Workshop and Seminar 

 Presented paper on Integrating Employer Branding with Corporate Branding to Strengthen Corporate 

Branding during a Conference on Brand Management organized by IIT Delhi. 
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